EXECUTIVE  OFFICERS  MEETING 
MARCH  1,  1990 

Present:   Pres.  Osborn,  Exec.  VP's  Lydon,  Faherty  and  Farmer 
Absent:   Sec./Treas.  Haynes  (ub) 

MMS  to  purchase  one  ticket  §  $200  for  a  dinner  honoring  John 
Gould,  AIM  sponsored  by  Anti-Defamation  League  and  at  the  reguest 
of  Sen.  Olver.   So  voted. 

MMS  to  send  a  letter  and  brochure  to  affiliates  for  WILD  Weekend. 
So  voted. 

MMS  to  buy  ticket  to  Massachusetts  Senior  Action  Council,  Inc. 
dinner   per  past  practice.   So  voted. 

Reguest  from  CLUW  for  their  membership  drive  -  filed. 

Reguest  to  participate  in  the  second  annual  National  Managed 
Health  Care  Congress  -  filed. 

MMS  to  have  Sec./Treas.  Haynes  do  a  further  study  on  the  price 
break  down  of  the  Massachusetts  AFL/CIO  pins.   So  voted. 

MMS  to  donate  to  Ireland  Cerebral  Palsy  and  refer  to  Irish 
American  Coalition.   So  voted. 

MMS  to  refer  to  John  Laughlin  reguest  from  National  Award  for  the 
Handicapped  for  their  Christmas  in  July  for  donation.   So  voted. 


EXECUTIVE  OFFICERS  MEETING 
FEBRUARY  15,  1990 

Present:   Pres.  Osborn,  Sec./Treas.  Haynes,  Exec.  V.P.'s  Lydon, 
Faherty,  and  Farmer 

Discussion  on  Charlie  Marciante,  N.J.  AFL/CIO  regarding  Council 
#73  Defense  Fund  -  Filed. 

Reguest  to  support  a  fundraiser  for  the  Bunker  Hill  Community 
College  sponsored  by  Thomas  Kershaw,  Hampshire  House  -  Filed. 

Discussion  on  the  1990  Convention/Park  Plaza. 

Discussed  taking  an  ad  for  the  95th  Anniversary  of  the  Brockton 
Typographical  Union  Local  224  -  check  if  they  took  ad  in  our 
book. 

MMS  to  refer  communication  fron  National  Toxics  Campaign  to 
CLC's.   So  voted. 

MMS  to  purchase  5  tickets  for  the  testimonial  for  Carmen 
D'Olimpio.   So  voted. 

MMS  Sec./Treas.  Haynes  will  personally  purchase  a  ticket  for  a 
fundraiser  for  Angelo  Buonopane. 

Discussion  on  A  NEW  MEDIUM  TO  REACH  MASSACHUSETTS  ARCHITECTS, 
DESIGNERS,  SPECIFIERS  IS  NOW  AVAILABLE  -  Filed.   - 

MMS  to  accept  an  offer  of  the  Nat'l.  Safety  Council  -  Labor  Div. 
to  cohost  (at  no  cost)  the  upcoming  spring  conference.   So  voted. 

MMS  for  Pres.  Osborn  to  contact  Attorney  Manning  on  the 
adversability  of  suspending  H.E.R.E.  Local  26.   So  voted. 

MMS  to  support  the  efforts  of  the  Health  and  Safety  Committee  in 
developing  a  program  for  Workers  Memorial  Day.   So  voted. 

MMS  to  have  The  Labor  Leader  print  an  article  about  "Workplace 
Education:  Today  and  Tomorrow"  -  communication  from  Marty  Piatt. 
So  voted. 

MMS  to  have  Pres.  Osborn  attend  the  Legislative  Conference  in 
Washington.   So  voted. 

MMS  to  send  a  letter  to  Pres.  Bush  regarding  the  communication 
from  Citizens  for  Tax  Justice.   So  voted. 
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Coalition  of  Labor  Union  Women 
Greater  Boston  Chapter 

1  45  Tremont  Street,  7mI  fl.,  Boston,  MA  02 1  1  f 

February  1990 
Dear  Greater  Boston  CLUW  member, 


This  year  has  been  exciting  and  challenging  for  the  Greater  Boston 
CLUW  Chapter.  With  your  support  and  commitment  our  chapter  has  been  a 
voice  for  union  women's  Issues.  We  co-sponsored  the  "Bargaining  for  Our 
Families  Conference"  for  over  100  union  leaders.  We  supported  the  NYNEX 
striking  workers  on  the  picket  lines,  In  various  strike  activities  and  by 
highlighting  the  Issue  of  the  widening  wage  gap  for  the  women  telephone 
workers.  CLUW  sponsored  a  "Forum  on  Choice"  at  the  Mass.  AFL-CIO 
Convention  to  begin  a  discussion  among  union  members  and  leaders  about 
how  choice  is  a  union  issue.  Our  chapter  has  emphasized  the  Importance  of 
union  women's  leadership  through  the  on-going  participation  of  our  members 
in  WILD.  (The  Women's  Institute  for  Leadership  Development)  and  at  our 
event  In  October  "Recipes  for  Success"  where  union  women  shared  success 
stories  about  their  leadership.  For  the  past  four  years,  we've  co-sponsored 
with  the  A.  Philip  Randolph  Institute  and  the  Mass.  AFL-CIO  celebrations  In 
honor  of  Martin  Luther  King's  birthday.  This  year  children  of  our  members 
made  presentations  to  highlight  the  theme  "I  have  a  dream  ...  for  our 
childrens'  future." 

Now  we  are  starting  our  1990  membership  drive.  That  means  It's  time 
for  you  to  renew  your  CLUW  membership  for  the  Greater  Boston  chapter  and 
for  National  CLUW.  This  year  we're  also  asking  every  member  to  sign  up  2 
new  members.  Your  continued  support  for  our  CLUW  chapter  Is  essential  as 
we  work  to  place  union  women's  Issues  at  the  top  of  labor's  agenda  for  the 
1990s. 

"CLUW  WORKS  FOR  US" 


In  fact,  the  Chapter  Officers  and  Executive  Board  have  been  planning  the 
first  stages  of  a  statewide  conference  for  next  fall  to  focus  on  union 
women's  Issues  for  the  decade  ahead.  It  Is  an  ambitious  project  for  us.  The 
planning  Is  just  starting.  We  want  to  involve  as  broad  and  diverse  a 
coalition  of  unions  and  other  organizations  as  possible.  We  need  your 
participation  as  a  Greater  Boston  CLUW  member  to  make  this  conference  a 
success.  There  will  be  a  membership  meeting  soon  to  present  the  initial 
ideas  for  the  conference  and  to  set  up  working  committees. 

Thanks  for  your  support  for  the  Greater  Boston  CLUW  Chapter.  We  look 
forward  to  working  with  you  this  year. 


In  Solidarity, 

and  the  Greater  Boston  CLUW  Chapter 


Officers  and  Executive  Board  members 


Membership  Application  for  the 

GREATER  BOSTON  CHAPTER 
Of  the  COALITION  OF  LABOR  UNION  WOMEN 


Please  Print 


DATE: 


NAME: 


PHONE:  (H). 


ADDRESS: 


(W). 


street 


UNION: 


city 


state 


zip 


Intl. 


local 


SIGNATURE: 


POSITION: 


##*#################»#»#«»»»*»»*#*»»♦«»****•****»»*******•* 


MEMBERSHIP  FEES 

Regular  Member     $5 

Associate  Member  $2 

Retired  Member     $2 


Are  you  a  member  of 
National  CLUW?  Yes_  N 


INTERESTS  (for  info.  &/or  training) 

Family  &work Affirmative  Action  — 

Legislation     Occup.  Health  &Safety — 

Sexual  Harassment Pay  Equity  — 

Leadership  Development Other 


MAIL  TO:  Greater  Boston  CLUW,  l45Trsmont  St.  7th  fl.  Boston,  Ma.  021 1 1 

(Membership  Application  for  National  CTUW) 


Name. 


Address. 


Phone:  (H) 


COALITION  OF  LABOR  UNION  WOMEN 
Application  For  National  Membership 


-(W) 


International  Union 


.Local  Union 


3 
| 

o 

s 


FOR  NATIONAL  TREASURER'S  USE  ONLY 
MameanNp  Card  No  OjjfSgrj 

m-m-m 


national  Traasurars  Signature 


(over) 


National  membership  in  CLUW  is  good  for  one  full  year  from  date  of  Issuance 
of  membership  card  by  National  Treasurer 

I  would  like  to  join  CLUW  as  a:  (check  one) 

Regular  Member— $20  (      )        Contributing  Member— $25  (      ) 

Supporting  Member— $50  (      )       Sustaining  Member— $100  (      ) 

Retiree  Member — $10  (      ) 

Position  held  in  Union:  

I  am  a  member  of  a  bona  fide  collective  bargaining  Organization 

Dues,  contributions  or  gifts  to 

CLUW  are  not  deductible  as 

charitable  contributions  for  , _^____ 


'ederal  income  tax  purposes.  Signature 

Recruited  By: 


Attach  your  check  to  this  card,  enclose  in  envelope  and 


MAIL  TO:  Gloria  Johnson,  Treasurer,  CLUW 

c/o  IUE,  1126  16th  SL.NW 
Wash.,  D.C.  20036 


Membership  Application  for  the 


GREATER  BOSTON  CHAPTER 
of  the  COALITION  OF  LABOR  UNION  WOMEN 


Please  Print 


DATE: 


NAME: 


PHONE:  (H). 


ADDRESS: 


(W). 


street 


UNION: 


city 


state 


zip 


Intl. 


SIGNATURE: 


POSITION: 


local 


****#*****#*#«**«*«**«*«•*»**•********##*****##«•**#*•****# 


MEMBERSHIP  FEES 

Regular  Member     $5 

Associate  Member  $2 

Retired  Member     $2 

Are  you  a  member  of 
National  CLUW?  Yes__  No_ 


INTERESTS  (for  inf o.  &/or  training) 

Family  &work Affirmative  Action 

Legislation     Occup.  Health  &Safety 

Sexual  Harassment Pay  Equity 

Leadership  Development Other 


MAIL  TO:  Greater  Boston  CLUW,  1 45  Tremont  St.  7th  f  1.  Boston,  Ma.  02 1 1 1 

(Membership  Application  for  National  CLUW) 


Namo. 


Address. 


Phone:  (H) 


COALITION  OF  LABOR  UNION  WOMEN 
Application  For  National  Membership 


-(W) 


International  Union 


.Local  Union 


MoMGtnhQ  Cfrd  No 


FOR  NATIONAL  TREASURER'S  USE  ONLY 
OggSgj  

]    m-m-m 


3 

i 

o 

t 


National  Tmatumr't  Sigfialum 

(over) 


National  membership  in  CLUW  is  good  for  one  full  year  from  date  of  issuance 
of  membership  card  by  National  Treasurer 

I  would  like  to  join  CLUW  as  a:  (check  one) 

Regular  Member— $20  (      )        Contributing  Member— $25  (      ) 

Supporting  Member— $50  (      )        Sustaining  Member— $100  (      ) 

Retiree  Member — $10  (      ) 

Position  held  in  Union:  

I  am  a  member  of  a  bona  fide  collective  bargaining  Organization 

Dues,  contributions  or  gifts  to 

CLUW  are  not  deductible  as 

charitable  contributions  for 


:ederal  income  tax  purposes.  Signature 

Recruited  By: ___ 


Attach  your  check  to  this  card,  enclose  in  envelope  and 


MAIL  TO:  Gloria  Johnson,  Treasurer,  CLUW 

c/o  IUE,  1126  16th  St,  NW 
Wash.,  O.C.  20036 


ANNOUNCING 
THE     SECOND     A 


The 


N  N  U  A  L      s\      j 


REGISTER  NOW!   Some  sessions  have  limited  seating. 


FEATURED     SPEAKERS 


National 


Managed 


Health  Care 
_C_ongress_  _ 


NMHCC'90:  Innovative  Solutions 
for  Managed  Care 


Joseph  A.  Calrfano 

Senior  Partner,  Dewey, 
Ballantine,  Bushby, 
Palmer  &  Wood 
Washington,  D.C. 


£.  k^c 


Dr.  John  D. 
Golenski,  S.J. 

President,  Bioethics 
Consultation  Group 


Fred  Barnes 

Senior  Editor, 
The  New  Republic 
and  Commentator. 
The  McLaughlin 
Group  and  Crossfire 


^LOjA^aJ^ 
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April  16-19, 1990  ■  The  Washington  Hilton  Hotel  &  Towers  ■  Washington,  D.C. 


"One  of  the  finest  conferences  in  any  field  that 
I  have  ever  attended. " 


Chairman,  major  Midwestern  PPO* 


Plan  now  to  join  your  col- 
leagues at  what  was  hailed  in 
1989  as  one  of  the  best  confer- 
ences ever  developed  for  man- 
aged health  care. 

It's  an  environment  where 
purchasers,  payors  and  provid- 
ers come  together  to  discuss 
common  problems,  learn  from 
each  other's  perspectives  and 
explore  innovative  solutions. 

It's  an  opportunity  to  learn  . . . 
to  meet  the  emerging  national 
leaders  of  managed  care  . . .  and 
to  help  shape  the  future  of  the 
nation's  health  system. 

Last  year,  NMHCC  was  a 
good  idea. 

This  year  —  after  another 
twelve  months  of  escalating 
costs,  increased  utilization  and 


further  industry  consolidation  — 
it  has  become  an  imperative. 

In  1990,  NMHCC  will  come  to 
Washington,  D.C.  —  the  center 
of  national  health  policy.  It  will 
take  place  in  an  all-under-one- 
roof  venue  to  ensure  maximum 
productivity  and  to  enhance 
opportunities  for  informal  net- 
working. A  conference  program 
of  some  50  sessions  . . .  speakers 
and  session  leaders  who  are  the 
nationally  recognized  leaders  in 
their  fields  . . .  and  three  keynot- 
ers of  international  promimence 
will  establish  even  more  firmly 
NMHCC's  standing  as  the 
nation's  most  important  and 
most  provocative  event  for 
managed  care. 


"I  was  impressed  by  the  organization 
and  scope  of  the  program  and  the  range  of 
experience  of  the  speakers." 

Counsel  to  northeastern  state 

insurance  commission  * 


"Congratulations  on  the  success 
of  the  first  NMHCC  .  .  .  I  have  received 
extremely  favorable  comments  on  the 
sessions  and  exhibitors." 

Senior  Vice  President,  Marketing, 

major  Midwestern  Blue  Cross/Blue  Shield  * 


"My  hearty  congratulations  for  a  superb 
and  comprehensive  survey  and  detailed 
analysis  of  the  managed  healthcare  envi- 
ronment .  .  .  Most  assuredly,  I  will  be 
attending  the  1990  NMHCC. " 

President  CEO,  California  hospital* 

*  Excerpts  from  unsolicited  correspondence 
received  following  NMHCC89. 


The  NMHCC's  Advisory  Board 

Elizabeth  Clifford,  Publisher,  Business  and  Health 

David  Cole,  Director  of  Managed  Care,  Rorer  Pharmaceuticals 

Douglas  Elden,  Esq.,  Immediate  Past  President,  AAPPO;  Altheimer  &  Gray 

Dee  Fensterer,  President,  Generic  Pharmaceutical  Industry  Association 

Allan  Fine,  National  Director,  Managed  Care  Practice,  Witt  Associates 

Ray  Hargreaves,  Publisher,  Medical  Interface 

Edward  Hughes,  M.D.,  M.P.H.,  Director,  Center  for  Health  Services  and 

Policy  Research,  Northwestern  U. 
Thomas  H.D.  Mahoney,  Ph.D.,  D.P.A.,  Chairman,  United  Nations 

Nongovernmental  Organizations  Committee  on  Aging 
Gerry  Martens,  Manager,  Benefits  Planning,  Southern  New  England 

Telephone,  and  President,  New  England  AAPPO 
David  Nash,  M.D.,  M.B.A.,  Director  of  Health  Policy  and  Clinical 

Outcomes,  Thomas  Jefferson  University  Hospital 
Burton  Orland,  Director  of  Pharmacy,  Fallon  Community  Health  Plan 
Monica  Oss,  Publisher  and  Editor,  Open  Minds 
Frankie  Perry,  Director  of  Membership,  American  College  of 

Health  Care  Executives 
Ralph  Pollack,  Executive  Director,  Coalition  on  Health,  Hartford,  CT 
William  Rosenberg,  Vice  President,  Corporate  Health  Strategies 
Barry  Sagotsky,  Management  Training  Manager,  Schering-Plough 

Pharmaceuticals 
Charles  Singer,  Charles  J.  Singer  &  Co 
Dindy  K.  Weinstein,  Exec.  Director,  National  Capital  Area  Health  Care 

Coalition,  Washington,  DC 
Juliet  Goodfriend  Zimmerman,  President,  Strategic  Marketing  Corporation 


Track  Chairs 


Gerry  Martens 

Track  1 
The  Benefits 
Manager  and 
Managed  Care: 
Wlio's  Managing 
Whom? 


Allan  Fine 

Track  5 
Managed 
Health  Care 
in  Hospitals 


William  Rosenberg     Monica  Oss 


Track  2 
Managed  Care 
Executives  and 
Administrators: 
Agenda  for 
the  1990s 


Track  3 
Managing 
Behavioral 
Care 


f% 


JULk 

Charles  Singer 

Track  4 

The  Importance 

(and  Impact) 

of  Effective 

Information 

Management 


David  Nash, 
M.D.,  M.B.A 

Track  6 
Physician 
Executives  and 
Managed  Care 


Juliet  Goodfriend       David  Cole 
Zimmerman  Co-Chair 

Co-Chair  Track  7 

Track  7 

Marketing  Strategies  in  the 
Managed  Care  Environment 


Register  Today  for  Advance  Registration  Savings! 

Call  1-617-290-0400  to  register,  or  FAX  your  registration  form  to  1-617-290-0409  today! 


KEYNOTE  ADDRESSES  AT 
THE  1990  CONGRESS 


AN  OPEN  LETTER  TO  THE 
MANAGED  CARE  COMMUNITY: 


TUESDAY 
April  17,  1990 
9:00  am 

"America's  Heatlh 
Care  Revolution" 

Joseph  A.  Califano 

Senior  Partner, 
Dewey,  Ballantine, 
Bushby,  Palmer 
&  Wood, 
Washington,  DC 

Joseph  Califano,  one  of  the  nation's  most  re- 
spected experts  on  health  care  delivery  and  cost 
containment,  has  served  as  a  cabinet  member 
and  special  advisor  to  the  President  in  addition 
to  a  distinguished  career  as  an  attorney  and 
author.  His  most  recent  book,  "America's  Health 
Care  Revolution:  Who  Lives?  Who  Dies?  Who 
Pays?"  was  highly  acclaimed.  His  address  on 
America's  Health  Care  Revolution  will  be 
an  exciting  and  challenging  kick-off  for 
NMHCC'90. 


WEDNESDAY 
April  18,  1990 
9:00  am 

"Rationing  Health 
Care:  The  Ethical 
Issues" 

Dr.  John  D. 
Golenski,  S_J. 

President,  Bioethics 
Consultation  Group 
Berkeley,  California 

Dr.  Golenski  is  perhaps  the  nation's  best-known 
ethicist  with  a  speciality  in  health  care.  He  is  a 
consultant  to  Kaiser  Permanente  and  to  the  State 
of  Oregon  on  ethical  health  care  issues,  and  has 
written  and  spoken  widely  on  such  topics  as 
liability  in  health  care  rationing,  right-to-die,  and 
health  care  quality.  His  address  is  certain  to  be 
one  of  the  most  talked-about  events  of 
NMHCC'90. 


THURSDAY 
April  19,  1990 
9:00  am 

"The  Washington 
Outlook" 

Fred  Barnes 

Senior  Editor, 
Tlie  New  Republic 
PBS's  "The  McLaugh- 
lin Group"  and 
CNN's  "Crossfire" 

Fred  Barnes,  nationally  known  and  respected 
as  a  political  commentator,  is  seen  regularly  on 
television  and  in  print.  His  'WTiite  House 
Watch"  and  insightful  commentary  earned  him 
four  stars  in  the  1989  Media  Guide.  Anyone  who 
wants  to  hear  from  a  "great  political  reporter/ 
columnist"  on  how  Washington  will  respond  to 
the  budget  crisis  or  the  impact  of  the  "Peace 
Dividend"  will  want  to  hear  one  of  the  nation's 
most  sought  after  commentators. 


It's  been  a  little  more  than  two  years  since  NMHCC  collected  its  first  advisory 
board  members  and  began  planning  the  world's  first  Congress  of  managed  care 
participants  —  including  leaders  from  the  payor,  provider,  and  purchaser  sides. 

Little  did  any  of  us  know  then  how  quickly  NMHCC  would  grow  —  or  how 
important  to  the  nation's  health  care  community  it  would  become. 

Nearly  2,000  of  you  brought  your  experience,  talents,  issues  and  questions  to 
last  year's  inaugural  event.  Nearly  200  speakers  —  a  group  that's  since  been 
recognized  as  perhaps  the  most  impressive  assembly  of  managed  care  leaders 
ever  —  led  a  conference  program  that  was  by  turns  provocative  and  productive 
for  all  concerned. 

This  year,  response  to  our  plans  for  NMHCC'90  has  been  overwhelming. 

•  More  than  25  leading  organizations  and  publications  in  managed  care  are 
supporting  NMHCC  (see  list  below). 

•  Our  mailing  that  announced  NMHCC'90  to  the  managed  care  community 
nationwide  produced  astonishing  results;  you  and  your  colleagues  signed 
up  at  a  rate  ahead  of  last  year's  results. 

•  Response  to  NMHCC'90's  lineup  of  keynote  speakers,  conference  sessions 
and  Executive  Seminars  (see  page  12)  has  been  enthuasiastic  as  well. 

Take  some  time  to  look  over  the  program.  Select  the  sessions  you  would  most 
like  to  attend.  (Don't  forget  to  sign  up  for  NMHCC's  Opening  Night  Banquet, 
featuring  Canadian  M.P.  Sheila  Finestone.)  And  then  mail,  call,  or  FAX  your 
registration  to  us  by  April  4  to  qualify  for  advance  registration  savings.  (Please 
note:  since  rooms  at  the  Hilton  are  filling  up  quickly,  don't  delay  if  you  want  to  stay 
in  NMHCC's  headquarters  hotel.  You  must  have  registered  for  NMHCC  in  order  to 
get  access  to  the  Congress's  special  room  block  and  rates.) 

Come  join  us  at  the  managed  care  event  of  1990.  In  four  days,  you'll  learn 
more  about  the  future  of  managed  care  —  and  how  you  should  be  planning  for  it 
now  —  than  you  could  in  a  year  of  independent  study.  And  when  time  is  a  limited 
and  valuable  resource,  that  makes  NMHCC  a  bargain  at  any  price. 


Vidar  Jorgensen 

Managing  Director,  NMHCC 


Supporting  Organizations  and  Publications 

The  following  organizations  and  publications  are  supporting  NMHCC'90.  Members  and/or  sub- 
scribers may  register  at  the  reduced  advance  registration  rates  indicated  on  the  registration  form 
on  Page  15. 


Academy  of  Health  Services  Marketing 
American  Association  of  Health  Care  Consultants 
American  Group  Practice  Association 
American  Managed  Care  Pharmacy  Association 
American  Society  of  Consultant  Pharmacists 
Bay  Area  Business  Group  on  Health 
Blue  Ridge  Regional  Health  Care  Coalition, 

Roanoke,  VA 
Business  and  Health 
Business  Group  on  Health  (Mass) 
Coalition  for  Health  Cost  Containment,  Erie,  PA 
Delaware  Business  and  Health  Coalition 
Florida  Health  Care  Coalition,  Miami,  FL 
Generic  Pharmaceutical  Industry  Association 
Greater  Phoenix  Affordable  Healthcare 

Foundation,  Phoenix,  AZ 
Group  Practice  Journal 


Group  Practice  News 

Health  Action  Forum  of  Greater  Boston 

HealthWeek 

Individual  Case  Management  Association 

Medical  Interface 

National  Capitol  Area  Health  Care  Coalition, 

Washington,  DC 
National  Institute  for  Electromedical  Information 
New  England  AAPPO 
Open  Minds 

Pharmaceutical  Executive 
Rhode  Island  Business  Group  on  Health, 

Providence.  RI 
Society  of  Professional  Benefits  Administrators 


For  information  on  our  supporting  organization  program  and  tlie  benefits  the  program  can  provide 
to  your  members/ subscribers  please  call  Andy  Calkins  at  617-290-0400. 


The  1990 
NMHCC 
Conference 
Program 


Half-Day  Executive 
Seminars 

Monday,  April  16 

12:00  to  5:00 

(for  Details,  see  page  12) 


Exhibit  Hours 

Tuesday,  April  17 

7:30  to  9:00 
Breakfast 

11:00  to  2:00 

4:00  to  6:00 
Reception 

7:00  to  9:00 

Opening  Night  Banquet 

(see  page  14) 

Wednesday,  April  18 

7:30  to  9:00 
Breakfast 

11:00  to  4:00 
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1     The  Benefits  Manager 
and  Managed  Care: 
Who's  Managing  Whom? 


2     Managed  Care  Executives 
and  Administrators: 
Agenda  for  the  1990s 


3  Managing 
Behavioral 
Care 


4    The  Importance 

(and  Impact)  of  Effective 
Information  Management 


5     Managed 
Health  Care 
in  Hospitals 


6     Physician 
Executives  and 
Managed  Care 


Marketing  Strategies 
in  the  Managed  Care 
Environment 


1     The  Benefits  Manager 
and  Managed  Care: 
Who's  Managing  Whom? 


2     Managed  Care  Executives 
and  Administrators: 
Agenda  for  the  1990s 


3  Managing 
Behavioral 
Care 


4     The  Importance 

(and  Impact)  of  Effective 
Information  Management 


Health  Care 
in  Hospitals 


6     Physician 
Executives  and 
Managed  Care 


7  Marketing  Strategies 
in  the  Managed  Care 
Environment 


7:30-9:00 


Breakfast 


Breakfast 

on 

Exhibit 

Floor 

with 

Exhibitors 


Breakfast 

on 

Exhibit 

Floor 

with 

Exhibitors 


9-10:15 


Keynote  Address 


"America's 
Health  Care 
Revolution" 

Joseph  A. 

Califano 

Senior  Partner 

Dewey, 

Ballantine, 

Bushby 

Palmer  &  Wood 

Washington,  D.C. 


"Rationing 

Health  Care: 

The  Ethical 

Issues" 

Dr.  John  D. 

Golenski,  S J. 

President 

BioEthics 

Consulting 

Group 

Berkeley,  CA 


"The 

Washington 

Outlook" 

Fred  Barnes 

Senior  Editor 

The 
New  Republic 

and 

Commentator 

The 

McLaughlin 

Group 

and 

Crossfire 


10:30-11:45 


SESSION 


101    Managed  Care  Evaluation:  How  to  Hit  a 
Moving  Target 


201    The  Role  of  Managed  Care  in  the  American 

Health  Care  System 
212    Pharmacy  in  the  1990s:  What's  Ahead  ($) 


301    Current  Controversies  in  Behavioral  Health  Care 


401    Basics  and  Issues  in  Managed  Care  Information 


501    National  Trends:  Hospitals  and  Managed  Care 


601    The  Doctor  as  Manager:  Update  on  the 
Role  of  the  Physician 


701    How  to  Market  Pharmaceuticals  to  the 
Managed  Care  Industry  (IJ) 


109     Business/Health  Coalitions:  In  Unity  There  Are  Solutions 
114     Managed  Care  and  Strategic  Planning: 
Ensuring  the  Future 


204    Managed  Care  and  Strategic  Planning: 
Ensuring  the  Future 


303    Behavioral  Health  Care  in  Non-Traditional  Settinj 


404    New  Systems  and  Technologies  in  Managed  Car 


503    The  Hospital  Perspective:  Opportunities  and 
Barriers  for  Managed  Care 


604    Preparedness  and  Opportunity:  Physicians 
and  the  Future  of  Managed  Care 


704    Success  and  Failure  in  Marketing  Prescription 
Drug  Programs  (1$) 


107    Legal  Liabilities  in  Contracting  with  the 
Managed  Care  Provider  Caveat  Emptor 


208    Ethics  of  Managed  Care: 
Making  the  Tough  Choices 


305     Communicating  Changes  in  Your  Mental  Health  and 

Chemical  Dependence  Benefits 
310     Integration  of  Employee  Assistance  Programs  and 

Managed  ICare:  A  Case  Study 


407    Integration  and  Development  of 
Pharmaceutical  Information  (IJ) 


505    The  Employer/Business  Perspective: 

What  They're  Looking  For  From  Providers 


607    Legal  Liabilities  in  Contracting  with  the 
Managed  Care  Provider:  Caveat  Emptor 


707    Marketing  Behavioral  Care  Programs 


Program  subject  to  change 


2:00-3:15 


3:30-4:45 


4:00-6:00 


7:00-9:00 


SESSION 


SESSION     III 


Reception 


Banquet 
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103  Choosing  a  Managed  Care  Company:  Building  In  Joint  Risk 
120  Managing  Managed  Care:  The  General  Motors  Experience 


113    Employee  Initiatives  in  Assessing  Managed  Care  Vendors: 

Building  the  Perfect  Partnership 
112    The  Legal  Environment  for  Managed  Health  Care  in  the  1990's  and  Beyond 


202  The  Role  for  Managed  Care  Providers  in 
a  National  Health  Care  Program 


203    AAPPO  Accreditation  Program:  Report  of  Evaluation  Results 


302  National  Trends  in  Outpatient  Utilization  for 
Behavioral  Care 


307    Structuring  Your  Behavioral  Care  Benefit  Plan 


402  Information  for  Managed  Care  Organizations  I: 
Assessing  the  Value  of  Managed  Care  Programs 


403    Information  for  Managed  Care  II:  Effective  Use  of 
Managed  Care  Performance  Information 


Reception 

Opening 

on 

Night 

Exhibit 

Banquet, 

Floor 

Featuring 

with 

Canadian 

Exhibitors 

M.P. 

Sheila 

Finestone 

(Separate 

Reservation 

Required) 

502  Managed  Care  in  Hospitals:  Creating  an 
Environment  for  Success 


508    Executive  Roundtable:  Specialty  Care  Centers: 
A  Cost  Benefit  Perspective 


602  Quality  I:  What's  Happening  in  Quality 
Assurance  for  Physicians 


603    Quality  II:  Who's  Establishing  Our  Clinical  Guidelines 


702  New  Challenges  for  the  Benefit  Manager 
in  Prescription  Drug  Programs  (If) 


710    Strategic  Maps:  A  Key  to  Identifying  and  Competing 
in  Target  Audiences  (if) 
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105    Managing  the  Retiree  Health  Benefit 
Program  in  the  Post  FASB  Environment 


111    Contracting  with  the  Hospital  and  the  Physician 
for  Managed  Care  Services 


206    Executive  Responsibilities  in  a  New  Age 
of  Quality  Management 


207    Competition  vs  Regulation:  The  Decade  Ahead 


304    Employee  Assistance  Programs  and  Managed 
Behavioral  Care 


308    Managing  for  Wellness 


405    Executive  Responsibilities  in  a  New  Age 
of  Quality  Management 


406    Trends  and  Approaches  in  Quality  Measurement  Systems 


504    Direct  Contracting  for  Hospital  Services: 
The  Purchaser's  Perspective 


507    Trends  and  Approaches  in  Quality  Assurance  Systems 


605    Physician  Incentive  Compensation: 
Are  Patients  and  Doctors  at  Odds? 


606    Roundtable:  Physician  Managers  Discuss  the  Changing 
Health  Care  Environment 


705    The  Managed  Care  Pharmacist  and  the 
Pharmaceutical  Purchasing  Decision  (If) 


706    Generic  Drugs  and  Their  Influence  on  Market  and 

Purchasing  Strategies  (If) 
709    Contracting  with  the  Hospital  and  Physican  for  Managed  Care  Services 


110    How  Specialty  Provider  Networks  Aid 
Benefit  Programs 


FEATURED      PRESENTATIONS 
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209    Delivering  Value:  The  Quality 
Imperative  for  the  1990s 


306     Managed  Behavioral  Care  and  Quality  of  Care 
309     Modeling  the  Treatment  and  Administration  Costs  for 
Psychiatric  and  Substance  Abuse  Case  Management 


408  Managed  Care  Applications  in  HMOs,  PPOs, 
and  Local  Delivery  Systems 

409  Modeling  Costs  for  Psychiatric  and  Substance  Abuse 
Case  Management 


506     Legal  Environment  for  Providers: 

Making  the  Best  of  a  New  Environment 


608    Legal  Environment  for  Providers: 

Making  the  Best  of  a  New  Environment 


703    The  Role  of  the  Benefits  Manager  in 
Assessing  Mental  Health  Programs 


Tuesday,  April  17, 7:00  P.M.* 

Sheila  Finestone 

Member  of  Parliament 
House  of  Commons 
Ottawa,  Ontario,  Canada 

"Observations  on  the  Canadian 
Health  Care  System" 


Thursday,  April  19, 1:00  P.M. 

Bert  Seidman 

Director  of  Occupational  Safety, 
Health,  and  Social  Security 
AFL-CIO,  Washington,  DC 

"Organized  Labor  and 
National  Health  Care" 


'Opening  Night  Banquet: 
special  reservation  required. 


Tuesday,  April  17,  1990 


TRACK  1: 

The  Benefits  Manager 
and  Managed  Care: 
Who's  Managing  Whom? 


TRACK  2: 

Managed  Care  Executives 
and  Administrators: 
Agenda  for  the  1990s 


TRACK  3: 

Managing 
Behavioral 
Care 


TRACK  4: 

The  Importance 

(and  Impact)  of  Effective 

Information  Management 


10:30  - 11:45  A.M. 

101  Managed  Care  Evaluation — How  to 
Hit  a  Moving  Target  What  parameters 
can  you  use  to  measure  the  success  of 
managed  care  plans?  Are  your  plans 
meeting  your  beneficiaries'  needs?  And 
how  should  the  criteria  for  measure- 
ment change  as  your  needs  change? 
Edward  H.  Upson,  M.D.,  M.S., 

Consultant,  Mercer  Meidinger 

Hansen 
Paula  Schiller,  SNET 

2:00  -  3:15  P.M. 

103  Choosing  a  Managed  Care  Company: 
Building  in  Joint  Risk  When  selecting  a 
managed  care  company,  risk-sharing, 
which  can  produce  significant  savings, 
also  involves  taking  chances.  Learn 
how  some  companies  are  balancing  the 
risks  and  rewards. 
William  "Chip"  Sharkey  Jr.,  Sr. 
V.P.,  CIGNA  Health  Plans 

120  Managing  Managed  Care:  The 
General  Motors  Experience  General 
Motors'  health  benefits  program  covers 
nearly  one  per  cent  of  the  population 
of  the  U.S.  Beach  B.  Hall  will  reveal 
how  one  of  the  world's  largest 
employers  handles  one  of  the  world's 
largest  health  benefits  programs. 
Beach  B.  Hall,  Assistant  Director, 

Health  Care  Benefits,  General  Motors 

Corp. 
Gerry  Martens,  Manager  of  Benefits 

Planning,  Southern  New  England 

Telephone 

3:30  -  4:45 

112  The  Legal  Environment  for  Managed 
Health  Care  in  the  1990s  and  Beyond 

A  new  era  in  health  care  brings  new 
legal  challenges  and  liabilities.  A  panel 
of  legal  experts  for  major  insurers  and 
in  private  health  care  law  practice 
discusses  the  changing  legal  environ- 
ment for  the  decade  ahead. 
Doug  Elden,  Esq.,  Partner,  Altheimer 

&  Gray 
Rob  Galiette,  Partner,  LeBoef,  Lamb, 

Leiby  &  McRae 
Charles  B.  Lynch,  Associcate  General 

Council,  Metropolitan  Life  Insurance 
Walter  F.  Morris,  Director,  Legislative 

and  Contract  Services  Division, 

John  Hancock  Companies 
Charles  H.  Roche,  VP,  Group 

Contracts,  Prudential  Insurance  Co. 

113  Employer  Initiatives  in  Assessing 
Managed  Care  Vendors:  Building  the 
Perfect  Partnership  Employers  must 
take  control  in  measuring  the  effective- 
ness of  their  managed  care  options. 
There  are  important  issues  other  than 
"how  much  are  we  spending  for  health 
care?"  In  this  session  discover  what  is 
working — and  what  isn't. 

Virginia  Proestakis,  B.S.N. ,  R.N., 
Manager,  Managed  Care  Programs, 
SNET 

Robert  Varecha,  District  Manager, 
Benefits  Administration,  AT&T 


10:30  - 11:45 

201  The  Role  of  Managed  Care  in  the 
American  Health  Care  System  Managed 
care  programs  came  from  far  back  in  the 
pack  to  become  the  dominant  emerging 
health  insurance  option.  Share  a  look 
into  the  future  with  a  nationally  known 
health  care  consultant,  an  award-winning 
health  planner  and  HMO  executive  and 

a  respected  health  care  corporate  exe- 
cutive who  has  moved  to  the  forefront  in 
helping  to  make  managed  care  work. 
Lawrence  Leisure,  Vice  President  and 

National  Practice  Leader,  Group 

Benefits,  TPF&C 
Jacob  Getson,  Senior  Vice  President, 

US  Healthcare 
Warren  Fuller,  CEO,  IntraCorp 

212  Pharmacy  in  the  1990s:  Whaf  s 
Ahead?  Pharmaceuticals  remain  one  of 
the  highest  visibility  therapies  even 
though  they  consume  less  than  seven 
percent  of  the  health  care  budget.  Three 
knowledgeable  individuals  who  are 
deeply  involved  in  managing  changes  in 
the  way  pharmaceuticals  are  being 
purchased  and  prescribed  bring  their 
perspectives  to  a  discussion  of  the 
changing  climate.  Hear  their  predictions 
on  the  shape  of  pharmacy  practice  over 
the  next  ten  years. 

Wayne  Koberstein,  Editor,  Pharma- 
ceutical Executive 
Mark  R.  Knowles,  President,  National 

Pharmaceutical  Council 
Robert  Navarro,  Director  of 
Pharmacy,  Health  Net,  and  President, 
Academy  of  Managed  Care  Pharmacy 

2:00  -  3:15 

202  The  Role  for  Managed  Care  Providers 
in  a  National  Health  Care  Program 

The  need  for  a  coordinated  national 
approach  to  health  care,  universal  insur- 
ance, and  improving  coverage  for  the 
uncovered  and  underinsured  is  being 
given  greater  attention  in  current  discus- 
sions on  national  health.  This  session 
will  focus  on  the  perspective  from 
Capitol  Hill  and  corporate  leaders  in  light 
of  efforts  now  underway  to  provide 
"health  care  for  all"  around  the  country. 
Karen  Hunt,  Editor,  Business  and 

Health 
Hal  Belodoff,  Deputy  Commissioner, 

Mass.  Department  of  Medical  Security 
Robert  Hungate,  Government  Affairs, 

Health  Care,  Hewlett  Packard 

3:30  -  4:45 

203  AAPPO  Accreditation  Program:  Report 
of  Evaluation  Results  The  American  Asso- 
ciation of  Preferred  Provider  Organiza- 
tions is  well  along  into  its  accreditation 
program.  This  session  will  update  mem- 
bers and  potential  members  on  the 
program's  process  and  its  expected  im- 
pact on  providers  and  those  who  contract 
with  them. 

William  Amos,  M.D.,  President,  Med 

Strategies  of  Georgia 
Brant  Kelch,  President,  Med  Strategies 

of  Virginia 
Edward  Zalta,  M.D.,  Chief  Executive 

Officer,  CAPP  CARE 


10:30  - 11:45 

301  Current  Controversies  in  Behavioral 
Health  Care  Prominent  leaders  in 
mental  health  and  employee  benefits 
discuss  their  perspectives  on  major 
issues  in  the  field,  including 

•  Can  employers  limit  chemical 
dependency  and  mental  health 
benefits?  and 

•  Does  managing  mental  health 
care  undermine  employees' 
confidential  ty? 

Monica  Oss,  Publisher  and  Editor, 

OPEN  MINDS 
Lawrence  Kline,  M.D.,  Past 

President,  Washington  Psychiatric 

Association 
Mary  Bernstein,  Manager,  Employee 

Assistance  Programs,  GTE 
Daniel  Y.  Patterson,  M.D.,  M.P.H. 

Corporate  Medical  Director,  American 

Psych.  Management 
Mary  Jane  England,  M.D., 

Vice  President,  Medical  Services, 

Prudential  Insurance  Company 

2:00  -  3:15 

302  National  Trends  in  Outpatient 
Utilization  for  Behavioral  Care  Three  co- 
authors announce  the  results  of  a  long 
awaited  study  on  outpatient  mental 
health  utilization,  Outpatient  Behavioral 
Health  Care  in  the  United  States:  A 
Statistical  Manual  of  Physician  Office 
Visits  for  Treatment  of  Mental  Illness 
and  Chemical  Dependency 
Featuring  Coauthors  Monica  Oss, 
John  Krizay,  and  Ed  Brawn 

3:30  -  4:45 

307  Structuring  Your  Behavioral  Care 
Benefit  Plan:  Coverage  and  Conditions 

A  continuing  battle  rages  over  whether 
employers  should  provide  limited, 
managed  or  open  ended  coverage  for 
behavioral  health  comparable  to  the 
more  traditional  forms  of  health  care. 
This  panel  examines  trends  and  reveals 
how  providers  are  getting  involved  in 
the  debate. 
Alvin  Golub,  Executive  Director, 

Washington  Psychiatric  Society, 

Washington,  DC 
Nicholas  Cummings,  Ph.D.  CEO, 

American  Biodyne 
Robert  G.  Haack,  Vice  President, 

Operations,  National  Psych  Review 

and  Board  of  Directors.  National 

Alliance  for  the  Mentally  III 


10:30  - 11:45 

401  Basics  and  Issues  in  Managed  Care 
Information  The  sessions  featuring 
managed  care  information  development 
and  utilization  begin  with  this  overview 
of  health  care  MIS,  including  a  review 
of  innovative  programs.  A  good  intro- 
duction for  any  professional  needing  to 
know  more  about  the  critical  impor- 
tance of  MIS  to  any  successful 
managed  care  program. 

Leslie  D.  Michelson,  President, 

Value  Health  Sciences,  Inc. 
Jeffrey  Blanchard,  Director  of 

Product  Development  and  Education, 

IDX  Corporation 

2:00  -  3:15 

402  Information  for  Managed  Care  I: 
Assessing  the  Value  of  Managed  Care 
Programs  One  aspect  of  the  MIS 
revolution  is  the  degree  to  which 
successful  information  strategies  can 
help  corporate  executives  measure  how 
valuable  (or  wasteful)  their  managed 
care  programs  are.  In  this  session, 
discover  the  different  forms  that  rele- 
vant computer-driven  information  can 
take  in  a  managed  care  environment. 
Donna  Golden,  Senior  Vice  President, 

Private  Healthcare  Systems,  Ltd.. 
James  B.  Stowe,  Principal, 
Charles  J.  Singer  &  Co. 

3:30  -  4:45 

403  Information  for  Managed  Care  II: 
Effective  Use  of  Managed  Care 
Performance  Information 

The  production  of  large  amounts  of 
information  is  useless  (and  a  waste  of 
resources)  unless  that  information- 
results  in  cogent  response.  Which 
information  should  you  be  looking  for 
and  what  will  you  do  with  it  once  you 
have  it?  In  Part  II  of  this  extended 
session,  learn  how  some  managed  care 
organizations  are  putting  sophisticated 
evaluation  procedures  to  work — and 
profiting  from  their  use. 
David  Acquilina,  Independent 

Consultant,  Minneapolis,  MN 
Jacob  J.  Spies,  Senior  Vice  President, 

Partners  National  Health  Plans 
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WgM  TRACK  6: 

■"■■  TRACK  7: 

L^^^l    Managed 

^■ff^l    Physician 
^Lw^fl    Executives  and 

JmjA  1    Marketing  Strategies 

SPECIAL 
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SESSIONS 

|    in  Hospitals 

|    Managed  Care 

|    Environment 

10:30  - 11:45 

10:30  - 11:45 

10:30-11:45 

KEYNOTE  SPEAKER 

501.  National  Trends:  Hospitals  and 

601  The  Doctor  as  Manager: 

701  How  to  Market  Pharmaceuticals  to 

9:00  -  10:15 

Managed  Care  Hospitals  have  long 

Update  on  the  Role  of  the  Physician 

the  Managed  Care  Industry  Customers 

Joseph  AXalifano 

been  the  most  conveniently  targeted 

The  physician  is  increasingly  taking  on 

themselves  have  helped  pharmaceuti- 

area for  cost  containment.  Yet  they  too 

the  role  of  manager  not  only  for  patient 

cal  manufacturers  become  more 

Senior  Partner  Dewey,  Ballantine, 
Bushby,  Palmer  &  Wood 
Washington,  D.C. 

must  play  aggressively  in  the  managed 

care,  but  also  as  the  director  of  health 

effective  in  marketing  their  products, 

care  arena.  How  are  hospitals  re- 

programs with  extended  responsibility 

by  participating  on  advisory  groups, 

sponding  today  to  the  manged  care 

for  quality  assurance.  What  does  this 

helping  with  materials,  and  assisting  in 

environment?  What  does  the  future 

mean  for  physicians  in  terms  of  career 

other  ways.  Moreover,  the  growth  of 

it  A                  '          >       11         fjf      /"■                 Tt             1      A '          *f 

hold?  The  answers  to  these  questions 

prospects  and  the  nature  of  their  day- 

the  managed  care  industry  has  re- 

America s  Health  Care  Revolution 

will  play  an  important  part  in  determin- 

to-day responsibilities?  An  important 

quired  pharmaceutical  manufacturers 

ing  the  future  of  managed  care — and  of 

session  for  all  physicians  interested 

and  distributers  to  rethink  their  tradi- 

the U.S.  health  care  system. 

in — or  uncomfortable  with — the  new 

tional  strategies.  This  program  looks  at 

Allan  Fine,  National  Director, 

challenges  presented  by  these 

the  unique  attributes  of  managed  care 

Managed  Care  Practice, 

developments. 

and  the  extensive  network  of  pharma- 

FEATURED SPEAKER 

Witt  Associates 

David  Nash,  M.D.,  M.B.A. 

cists,  providers,  benefits  managers  and 

Richard  Clarke.  F.H.F.M.A., 

Director  of  Health  Policy  and 

consumers  who  are  becoming  more 

2:00  -  3:15 

President,  Health  Care  Financial 

Clinical  Outcomes,  Tliomas  Jefferson 

important  as  the  drug  industry 

Reach  R    Hall 

Management  Association 

University  Hospital 

recognizes  the  inevitability  of  change. 

!>*.  <H  11     1>«    lloll 

Steven  Garlock,  Senior  Vice  President, 
Managed  Care,  US  Health  Corp. 

2:00  -  3:15 

Juliet  Goodfriend  Zimmerman, 

President,  Strategic  Marketing 
Corporation 

Assistant  Director,  Health  Care  Benefits 
General  Motors  Corporation 

2:00  -  3:15 

602  Quality  1:  What's  Happening  in 

Quality  Assurance  for  Physicians? 

David  Cole,  Director  of  Managed  Care, 

"Managing  Managed  Care: 

502  Managed  Care  in  Hospitals:  Creating 

A  nationally  respected  expert  in  the 

Rarer  Pharmaceuticals 

The  General  Motors  Experience" 

an  Environment  for  Success  Many 

field  of  quality  assurance  speaks  about 

Ron  Eastman,  Vice  President 

hospitals  have  begun  to  take  the 

recent  developments  in  one  of  the 

and  General  Manager,  Lederle 

initiative  to  make  managed  care  work, 

fastest  growing  areas  of  medical  care 

Laboratories 

but  creating  the  right  environment  is  a 

management. 

2:00  -3:15 

necessary  first  step.  This  session  ex- 

William Winkenwerder,  M.D., 

plores  how  that  environment  can  be 

Director  of  Quality  Assurance/ 

702  New  Challenges  for  the  Benefit 

OPENING  NIGHT  BANQUET 

established  in  a  climate  where  competi- 

Utilization Management,  Southeast 

Manager  in  Prescription  Drug  Programs 

7:00  -  9:00 

tion  for  patients  is  growing — and 

Region,  Kaiser-Permenente,  Atlanta 

Just  how  much  do  benefit  managers 

growing  increasingly  fierce. 

3:30  -  4:45 

know  about  the  pharmaceutical  utiliza- 

Sheila Finestone,  M.P. 

Marinan  Freeman,  Assistant  Vice 

tion  of  their  employees?  How  much 

President,  Alternative  Delivery 

603  Quality  II:  Who's  Establishing  Our 

should  they  know?  How  can  prescrip- 

House of  Commons 

Systems,  St.  Luke's  Hospital,  Houston 

Clinical  Guidelines? 

tion  drug  program  marketers  approach 

Ottawa,  Ontario,  Canada 

Richard  E.  Morrison,  Vice  President, 

As  the  demands  of  a  cost-conscious 

benefit  managers  in  ways  that  will  help 

Managed  Care,  Florida  Hospital, 

public  continue  to  grow  and  business 

them  control  their  pharmaceutical 

"Observations  on  the  Canadian 

Orlando 

seeks  to  join  government  in  regulating 

costs?  These  and  other  questions  will 

Health  Care  System" 

Cynthia  Polich,  Vice  President, 

the  delivery  of  health  care,  physicians 

be  addressed  in  this  session. 

Managed  Care  for  the  Aged, 

are  becoming  concerned  that  clinical 

Larry  Pahigian,  Vice  President, 

(Note:  Special  reservation  required. 

United  HealthCare 

guidelines  may  be  taken  from  their 

Marketing  and  Professional  Services, 

See  the  registration  form  on  page  15.) 

3:30  -  4:45 

control  and  put  in  the  hands  of  those 

Prescription  Health  Services 

without  the  necessary  clinical  back- 

Robin P.  Kimmel,  Senior  Human 

508  EXECUTIVE  R0UNDTABLE:  Specialty 

ground  to  ensure  quality  medical 

Resources  Administrator,  Fairchild 

Care  Centers:  A  Cost/Benefit  Perspective 

treatment.  A  well  known  and  highly 

Space  Company,  Division  of  Fairchild 

A  distinguished  panel  featuring 

respected  physician/medical  director 

Space  and  Defense  Corporation 

administrators  of  some  of  the  most 

will  detail  how  the  tug-of-war  is 

3:30  -  4:45 

important  health  institutions  in 

affecting  the  establishment  of  clinical 

America  will  define  just  what  specialty 

guidelines. 

710  Strategic  Maps:  A  Key  to  Identifying 

care  centers  are  and  explain  why  they 

William  Minogue,  M.D.,  F.A.C.P., 

and  Competing  for  Target  Audiences  In 

are  uniquely  positioned  to  deliver  cost- 

Medical  Director,  George  Washing- 

this session,  which  will  be  of  interest  to 

effective,  quality  care  in  a  managed 

ton  University  Hospital 

anyone  who  markets  to  the  managed 

health  environment. 

care  industry,  a  new  concept  in  market 

Robert  J.  McBride,  Adjunct 

strategic  analysis  will  be  introduced  and 

Professor,  University  of  Colorado  at 

explained.  The  "strategic  map" 

Denver,  Moderator 

integrates  customer  preference  struc- 

Fred Langille,  Executive  Vice  President 

tures  and  brand  perceptions.  It  pro- 

and CEO,  National  Jewish  Center  for 

vides  critical  strategic  insights  regard- 

Immunology and  Respiratory 

ing  market  opportunities,  marketing 

Medicine,  Denver 

strategies,  and  competitors'  strategies. 

Kenneth  E.  Quickel,  Jr.,  M.D., 

Thomas  Christian,  Ph.D., 

President,  Joslin  Diabetes  Center, 

Rutgers  University 

Boston,  MA 

Barry  Sagotsky,  Management 

Edward  Zoble,  Ph.D.,  Hospital 

Training  Manager,  Schering-Plough 

.   Administrator,  Menninger  Founda- 

Pharmaceuticals 

tion,  Topeka,  KS 

Marinan  Freeman,  Assistant  Vice 

President,  Alternative  Delivery 

Systems,  St.  Lukes  Episcopal  Hospital, 

Houston,  TX 

Charles  Edmonds,  Chief  Operating 

Officer,  Texas  Heart  Institute, 

Houston,  TX 

Wednesday,  April  18,  1990 


TRACK  1: 

The  Benefits  Manager 
and  Managed  Care: 
Who's  Managing  Whom? 


TRACK  2: 

Managed  Care  Executives 
and  Administrators: 
Agenda  for  the  1990s 


TRACK  3: 

Managing 
Behavioral 
Care 


TRACK  4: 

The  Importance 

(and  Impact)  of  Effective 

Information  Management 


10:30  - 11:45 

109  Business/Health  Coalitions:  In  Unity 
There  Are  Solutions  Hospitals  and  medi- 
cal staffs  are  no  strangers  to  the  man- 
aged care  contracting  world  with  joint 
ventures  Eke  provider  units,  health 
provider  organizations,  or  physician  hos- 
pital organizations  often  working  with 
existing  managed  care  plans  and  com- 
mercial carriers.  This  presentation  will 
go  beyond  the  first  steps  to  examine  the 
second  generation  of  joint  ventures, 
including  contracting  directly  with  pur- 
chasers of  care,  business  coalitions, 
union  trusts,  health  purchasing  organi- 
zations and  self-insured  corporations. 
Don  Michaels,  Ph.D.,  Principal, 

Apollo  Group 
Ralph  Pollock,  Chief  Operating 

Officer,  ValneCare 

114  Managed  Care  and  Strategic  Planning: 
Ensuring  the  Future  Strategic  health  cost 
planning  is  a  problem  for  both  the  con- 
sumer, the  insurer,  and  the  providers  in 
the  delivery  system.  This  panel  of 
outstanding  consultants  in  the  strategic 
planning  area  examines  how  to  ensure 
the  future  of  both  the  employer  and  the 
managed  care  plan. 
Richard  Bensky,  President, 

The  Benfield  Group 
Kathryn  Kelley,  Principal,  TPF&C 
Penny  S.  Mills,  Vice  President, 

Domestic  Consulting,  American 

International  Health  Care 

2:00  -  3:15 

105  Managing  the  Retiree  Health  Benefit 
Program  in  the  Post  FASB  Environment 

Health  care  for  retirees  and  Medicare- 
eligible  employees  looms  as  a  budget- 
buster  in  light  of  changing  demographics 
and  even  before  the  rescinding  of  the 
Medicare  Catastrophic  Care  Act.  A  panel 
of  experts  looks  at  the  future  of  health 
plans  for  retirees  as  this  growing  liability 
casts  an  enormous  shadow  over  the 
bottom  lines  of  America's  corporations. 
Adrien  Richard  LaBombarde, 

A.S.A.,  Research  Actuary,  Milliman 

and  Robertson 
Kenneth  W.Porter,  Chief  Actuary  and 

Manager  of  Actuarial  and  Pension 

Operations,  E.I.  DuPont 
Keith  J.  Goodell,  Consulting  Actuary, 

Milliman  and  Robertson 

3:30  -  4:45 

111  Contracting  with  the  Hospital  and  the 
Physician  for  Managed  Care  Services 

(Ref:  709)   Direct  contracting  between 
sophisticated  purchasers  and  hospitals, 
doctors  and  other  providers  offers  the 
promise  of  cost  effective,  high  quality 
managed  care  services.  Four  experts 
bring  differing  perspectives  to  one  of  the 
fastest  growing  developments  in  health 
care  benefits. 
Joseph  H.  Rosman,  Partner,  Coopers 

&  Lybrand 
Paul  McAuliffe,  Director  of  Benefits, 

EEO,  Labor  &  Placement,  BP 

America 
Robert  Becker,  M.D.,  Chief  Executive 

Officer.  HealthCare  COMPARE 
Stephen  C.  Cauifield,  Principal, 

Mercer  Meidinger  Hansen 


1:45 

204  Managed  Care  and  Strategic 
Planning:  Ensuring  the  Future 

Strategic  health  cost  planning  is  a  prob- 
lem for  both  the  consumer,  the  insurer, 
and  the  providers  in  the  delivery  sys- 
tem. This  panel  of  outstanding  consul- 
tants in  the  strategic  planning  area 
examines  how  to  ensure  the  future  of 
both  the  employer  and  the  managed 
care  plan. 
Richard  Bensky,  President, 

The  Benfield  Group 
Kathryn  Kelley,  Principal,  TPF&C 
Penny  S.  Mills,  Vice  President, 

Domestic  Consulting,  American 

International  Health  Care 

2:00  -  3:15 

206  Executive  Responsibilities  in  the  New 
Age  of  Quality  Management 

As  demand  grows  for  managed  care 
companies  to  prove  their  value,  this 
session  will  examine  examples  of  payer 
reimbursement  systems  based  on 
outcomes  and  will  outline  the  role, 
responsibliities,  and  strategies  for 
managed  care  executives  in  managing 
this  critical  area  in  the  1990s. 
David  E.  Vogel,  President,  David  E. 

Vogel  and  Associates 
Kevin  L.  Blank,  Vice  President 

and  General  Manager,  MediQual 

Systems,  Inc. 

3:30  -  4:45 

207  Competition  vs.  Regulation:  The 
Decade  Ahead  The  concept  of  compe- 
tition in  providing  health  care  and 
coverage  burst  forth  in  the  1980s, 
raising  concerns  among  regulators  and 
observers  that  providers  might  be 
forced  to  reconcile  Hippocrates  with 
Adam  Smith.  Should  the  invisible  hand 
of  economics,  time,  and  events  be  left 
to  define  the  marketplace  or  must  gov- 
ernment continue  to  take  an  aggressive 
role  in  defining  the  rules?  Can  quality 
be  regulated  into  the  system,  or  is 
compromise  inevitable?  This  panel  will 
discuss  the  trends  for  the  decade 
ahead. 

William  Rosenberg,  Vice  President, 

Corporate  Health  Strategies 
Edward  Haislmaier,  Policy  Analyst, 

Heritage  Foundation 


10:30-11:45 

303  Behavioral  Hearth  Care  in  Non- 
Traditional  Settings  The  hospital  and 
outpatient  clinic  are  not  the  only  places 
where  effective  mental  health  services 
can  be  delivered.  Learn  more  about 
how  cost-effective  services  can  be 
delivered  at  home  and  in  other  non- 
traditional  settings. 

Gerald  Bereika,  Ph.D.,  Vice 
President  of  Development  and  Clinical 
Services,  National  Mentor,  Inc. 

Phyllis  Bailey,  Director  of  Operations, 
Mental  Health  Care  at  Home 

Elizabeth  KiUian,  R.N.,  M.S., 
President,  Mental  Health  Care  at 
Home 

2:00  -  3:15 

304  Employee  Assistance  Programs 
and  Managed  Behavioral  Hearth  Care: 
Can  They  Really  Be  Combined? 

Are  Employee  Assistance  Programs  so 
different  from  traditional  mental  health 
services  that  they  must  be  addressed 
as  separate  and  distinct  entities?  This 
panel  examines  whether  EAPs  and 
behavioral  health  programs  should  be 
managed  under  one  roof. 
John  Maynard,  President,  John 

Maynard  &  Associates,  Boulder, 

Colorado 
Sally  Lipscomb,  Director  of  Special 

Health  Programs,  Interventions 
Daniel  E.  Ansel,  Director  of 

Behavioral  health  Systems,  Bethesda 

Health  Care 

3:30  -  4:45 

308  Managing  for  Wellness 

Employee  wellness  is  gaining  ground 
as  health  promotion  becomes  a  key 
element  of  controlling  health  care 
costs.  But  do  wellness  programs  really 
pay  off?  What  works  and  what  doesn't 
and  how  to  differentiate  valuable 
programs  from  those  that  lack  real 
substance  will  be  among  the  subjects 
discussed  in  this  session. 
Dr.  Donald  Vickery,  President,  Center 

for  Corporate  Health  Promotion 
Jeffrey  Bensky,  President, 

The  Benfield  Group,  St.  Louis 


10:30  - 11:45 

404  New  Systems  and  Technologies  in 
Managed  Care  A  concise  picture  of 
emerging  systems  and  technologies  in 
management  information  for  the 
managed  care  industry. 

Paul  M.  Gertman,  M.D.,  Clinical 
Information  Advantage,  Inc., 

Charles  J.  Singer,  Charles  J.  Singer  & 
Co.,  Marblehead,  MA 

2:00  -  3:15 

405  Executive  Responsibilities  in  the  New 
Age  of  Quality  Management  As  demand 
grows  for  managed  care  companies  to 
prove  their  value,  this  session  will 
explore  examples  of  payer  reimburse- 
ment systems  based  on  outcomes  and 
will  outline  the  role,  responsibilities, 
and  strategies  for  managed  care 
executives  in  managing  this  critical 
area  in  the  1990s. 

David  E.  Vogel,  President,  David  E. 

Vogel  and  Associates 
Kevin  L.  Blank,  Vice  President 

and  General  Manager, 

MediQual  Systems,  Inc. 

3:30  -  4:45 

406  Trends  and  Approaches  in  Quality 
Measurement  Systems  (Ref:  507) 
Defining  and  measuring  quality  is  one 
of  the  most  important  challenges  to  the 
people  and  companies  who  deliver 
services  to  the  managed  care  industry. 
This  program  will  explore  how  quality 
measurement  is  being  approached  and 
what  the  future  holds. 

Spencer  Borden,  IV,  M.D.,  M.B.A., 

Medical  Director,  MediQual 

Systems,  Inc. 
Peter  S.  O'Donnell,  President  and 

CEO  of  Preferred  Health  Network 

of  Maryland,  Inc. 


TRACK  5: 

Managed 
Health  Care 
in  Hospitals 


TRACK  7: 

Marketing  Strategies 
in  the  Managed  Care 
Environment 


SPECIAL 
SESSIONS 


10:30  - 11:45 

503  The  Hospital  Perspective:  Opportuni- 
ties and  Barriers  for  Managed  Care 

Hospitals  are  taking  the  initiative  to 
create  the  best  environment  for 
cooperating  with  managed  care  organi- 
zations. Three  hospital  executives 
bring  their  perspectives  on  how  varying 
sizes,  locations,  and  administrative 
structures  affect  hospital/managed 
care  cooperation,  and  how  they  con- 
front opportunities  and  barriers  as  they 
arise. 

Rebecca  Levin,  Manager,  Contract 
Health  Care,  Penrose/St. Francis 
Hospital,  Colorado  Springs 
Marjorie  Satinsky,  Director.  Managed 
Care,  Charter  Health  Services/Salem 
Hospital,  Salem,  MA 
Kathryn  Herron,  Assoc.  Administra- 
tor, Alternate  Delivery  Systems, 
St.  John's  Hospital,  Detroit 

2:00  -  3:15 

504  Direct  Contracting  for  Hospital 
Services:  The  Purchaser's  Perspective 

Hear  about  two  successful  initiatives  in 
which  a  major  metropolitan  health  care 
coalition  and  a  group  of  corporations 
have  established  a  direct  contracting 
program  with  hospitals  to  bring  down 
costs.  The  details  are  described  by  the 
executives  who  initiated,  negotiated, 
and  facilitated  these  ventures. 
Dindy  K.  Weinstein,  Executive 

Director,  National  Capital  Area 

Health  Care  Coalition,  Washington, 

DC 
Angelo  Davita,  Senior  Vice  President, 

Corporate  Health  Administrators 
Stevens  Remillard,  Assistant  Vice 

President,  Hospital  Relations,  US 

Healthcare 
John  Hess,  Englehart  Chemical 

3:30  -  4:45 

507  Trends  and  Approaches  in  Quality 
Assurance  Systems  Defining  and 
measuring  quality  is  one  of  the  most 
important  challenges  to  the  people  and 
companies  who  deliver  services  to  the 
managed  care  industry.  This  program 
will  explore  how  quality  measurement 
is  being  approached  and  what  the 
future  holds. 
Spencer  Borden,  IV,  M.D.,  M.B.A., 

Medical  Director,  MediQual 

Systems,  Inc. 
Peter  S.  O'Donnell,  President  and 

CEO  of  Preferred  Health  Network  of 

Maryland,  Inc. 


10:30  -  11:45 

604  Preparedness  and  Opportunity: 
Physicians  and  the  Future  of  Managed 

Care  Physicians  must  prepare  for  the 
impact  of  new  techniques  of  managed 
care  which  focus  on  office  practice 
patterns  and  prospective  payment  for 
ambulatory  treatment.  One  of  the 
nation's  most  knowledgeable  physi- 
cians will  address  this  subject,  includ- 
ing the  development  of  ambulatory 
prospective  payment  methodologies. 
Norbert  Goldfield,  M.D., 
Goldfield  and  Associates 

2:00  -  3:15 

605  Physician  Incentive  Compensation: 
Are  Patients  and  Doctors  at  Odds? 

Are  physician  incentive  payments 
appropriate  or  do  they  introduce  a  new 
and  inappropriate  element  into  care- 
giving?  One  physician  who  has  written 
widely  on  the  subject  of  physician  in- 
centive compensation  looks  at  whether 
the  traditional  relationship  between 
patient  and  doctor  can  be  reconciled  in 
the  current  cost-conscious,  regulatory, 
and  competitive  health  environment. 
Alan  Hillman,  M.D.,  Assistant 
Professor  of  Medicine,  University  of 
Pennsylvania  Hospital;  Assistant 
Professor  of  Health  Care  Management, 
Tlie  Wharton  School 

3:30  -  4:45 

606  ROUNDTABLE:  Physician  Managers 
Discuss  the  Changing  Health  Care 
Environment  A  panel  of  physician  man- 
agers looks  at  a  wide  range  of  issues 
affecting  managed  care,  how  medical 
services  are  financed,  and  the  quest- 
ions of  quality  and  treatment  in  the 
1990s.  Bring  your  own  perspectives, 
opinions  and  questions. 

Edward  F.X.  Hughes,  M.D., 

M.P.H.,  Director,  Center  for  Policy 

Research,  Northwestern  U. 
David  Nash,  M.D.,  M.B.A.,  Director 

of  Health  Policy  and  Quality 

Outcomes,  Thomas  Jefferson  University 

Hospital 
Norbert  Goldfield,  M.D.,  Goldfield 

and  Associates 
Alan  Hillman,  M.D.,  Assistant 

Professor  of  Medicine,  University  of 

Pennsylvania  Medical  School; 

Assistant  Professor  of  Health  Care 

Management,  The  Wliarton  School 


10:30  -  11:45 

704  Success  and  Failure  in  Marketing 
Prescription  Drugs  to  Managed  Care 
Pharmacists  Experienced  administra- 
tors who  are  also  managed  care  phar- 
macists look  at  what  has  worked  and 
what  hasn't  in  marketing  prescription 
drug  programs,  and  how  pharmaceuti- 
cal companies  may  work  to  make  these 
high  costs  manageable  in  the  decade 
ahead. 
Henry  Blissenbach,  Pharm.D., 

Vice  President,  Pharmacy  Programs, 

United  HealthCare 
Donna  Schmidt,  Pharm.D., 

Manager,  Clinical  Pharmacy 

Programs,  Partners  Health  Plan 

2:00  -  3:15 


705  The  Managed  Care  Pharmacist  and 
the  Pharmaceutical  Purchasing  Decision 

How  has  the  managed  care  pharmacist 
taken  on  a  growing  role  in  the  decision- 
making over  formulary  and  drug  pur- 
chase? Leading  managed  care  pharma- 
cists, led  by  Burton  Orland,  will  explore 
what  ramifications  this  development 
has  for  pharmaceutical  companies — 
and  for  managed  care  pharmacists  as 
well. 
Burton  Orland,  Director  of  Pharmacy, 

Fallon  Community  Health  Plan 

(moderator) 

3:30  -  4:45 

706  Generic  Drugs  and  Their  Influence  on 
Marketing  and  Purchasing  Strategies 

The  continuing  debate  over  generic 
drugs  goes  on  as  managed  care 
programs  turn  to  them  to  hold  costs 
down.  However,  with  generics  in  the 
news  and  an  ongoing  debate  over  their 
role  in  overall  health  care  and  medical 
marketing  plans,  what  strategies  lie 
ahead  in  the  effort  to  promote  low  cost, 
high  quality  alternatives  to  brand  name 
pharmaceuticals?  This  session  will 
examine  some  of  the  questions  central 
to  resolving  these  issues. 
Roland  Z.  Goldstein,  Senior 

Consultant,  Strategic  Marketing  Corp. 
William  Haddad,  Chairman,  Generic 
Pharmaceutical  Industry  Association 
and  Vice  Chairman,  Schein  Pharma- 
ceutical. Inc. 

709  Contracting  with  the  Hospital  and 
Physician  for  Managed  Care  Services 

Direct  contracting  between  sophisti- 
cated purchasers  and  hospitals,  doctors 
and  other  providers  offers  the  promise 
of  cost  effective,  high  quality  managed 
care  services.  Four  experts  bring 
differing  perspectives  to  one  of  the 
fastest  growing  developments  in 
managed  heath  care  benefits. 
Joseph  H.  Rosman,  Partner,  Coopers 

&  Lybrand 
Paul  McAuliffe,  Director  of  Benefits, 

EEO.  Labor  &  Placement,  BP 

America 
Robert  Becker,  M.D.,  Chief  Executive 

Officer,  HealthCare  COMPARE 
Stephen  C.  Caulfield,  Principal. 

Mercer  Meidinger  Hansen 


KEYNOTE  SPEAKER 

9:00  -  10:15 

Dr.  John  D.  Golenski,  SJ. 

President, 

BioEthics  Consulting  Group 

Berkeley,  CA 

"Rationing  Health  Care: 
The  Ethical  Issues" 


Thursday,  April  19,  1990 
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107  Legal  Liabilities  in  Contracting 

208  WORKSHOP:  Ethics  in  Managed 

305  Communicating  Changes  in 

407  Integration  and  Development 

with  the  Managed  Care  Provider. 

Care:  Making  the  Tough  Choices 

Your  Mental  Health  and  Chemical 

of  Pharmaceutical  Information 

Caveat  Emptor  Buyer  beware,  as  the 

This  special  workshop  will  examine 

Dependency  Benefits 

The  development  of  data  bases  through 

maze  of  legal  issues  and  potential 

the  ethical  issues  managed  care  admin- 

Mental health  and  chemical  depend- 

third party  pharmaceutical  reimbuse- 

liabilities  requires  that  all  managed 

istrators  and  employees  must  face 

ency  benefits  are  becoming  quite  con- 

ment programs  means  that  more  infor- 

care vendors  and  customers  be  fully 

every  day.  This  session  will  revolve 

troversial  as  employers  attempt  to  hold 

mation  is  available  faster  than  ever 

appraised  of  their  rights  and  obliga- 

around participant  response,  so  bring 

down  costs  for  expensive  drug  and 

before.  This  session,  which  will  interest 

tions.  A  highly  respected  expert  in  the 

your  own  tales  of  ethical  dilemmas 

alcohol  abuse  and  treatment  programs 

managed  care  pharmacists,  managed 

field  explains  what  you  need  to  know, 

solved  . . .  and  unsolved.  (Limited 

and  for  those  mental  health  services 

care  administrators,  and  employers 

in  order  to  protect  yourself  and  your 

seating.) 

where  duration  of  treatment  is  often  not 

looking  for  helpful  cost  data,  looks 

company. 

Facilitator:  Elaine  Stone,  Director  of 

predictable.  Communicating  these 

closely  at  management  information  for 

Douglas  Elden,  Esq.,  Altheimer  & 

Development,  Assured  Health  Systems 

concerns  with  employees  is  the  focal 

pharmaceuticals,  its  potential  benefits, 

Gray,  Chicago,  and  past  President, 

2:00  -  3:15 

point  for  this  important  session. 

and  the  challenges  that  lie  in  its 

AAPPO 

Alan  Shusterman,  Ph.D.,  President, 

implementation. 

2:00  -  3:15 

209  Delivering  Value:  The  Quality 

CMG  Health 

Rick  Lee,  Vice  President, 

Imperative  for  the  1990s  Employers 

Terrence  Toth,  National  Director  of 

Value  Health,  Inc. 

110  How  Specialty  Provider  Networks  Aid 

want  to  know  that  their  costs  are  not 

Communications  Consulting  Services, 

Dean  Rapoza,  Financial  Analyst, 

Benefit  Programs  How  far  should  your 

only  controlled  effectively,  but  also  that 

Buck  Consulting 

ConnectiCare 

benefits  plan  go  to  include  specialty 

their  managed  care  services  offer  as 

310  Integration  of  Employee  Assistance 

2:00  -  3:15 

benefits  for  your  employees?  What  are 

much  added  value  as  possible — and 

Programs  and  Managed  Behavioral 
Heakth  Care:  A  Case  Study  Employee 

the  true  costs  of  adding  benefits  that 

value  can  take  many  forms.  This 

408  Outlook  for  Managed  Care  Systems 

only  a  few  employees  may  use?  What  is 

session  will  examine  how  to  deliver 

Assistance  Programs  and  managed 
care  can  work  together  effectively.  In 

Applications  in  HMOs,  PPOs,  and  Local 

the  gain  in  employee  satisfaction? 

value  in  ways  that  will  make  sense  and 

Delivery  Systems:  Market  Survey  Results 

They're  difficult  questions,  but  the 

win  appreciation  from  corporate  clients. 

this  session,  two  indviduals  who  helped 
create  an  effective  program  will  present 
their  story  on  how  an  employer  and  an 
11,000  member  union  got  together  to 

Reporting  on  market  survey  results, 

right  answers  may  mean  the  difference 

Robert  Chernow,  Vice  President, 

this  presentation  takes  a  broad  look  at 

between  a  benefits  program  that 

Metropolitan  Life  Insurance  Company 

the  future  of  systems,  applications,  and 

works — and  one  that  doesn't. 

management  information  for  managed 

Virginia  D.  Proestakes,  BSN,  RN, 

introduce  new  chemical  dependency 

care  industry  organizations  and 

Manager,  Managed  Care  Programs, 

and  psychiatric  benefits  and,  at  the 

providers. 

Southern  New  England  Telephone 

same  time,  hold  down  costs  without 

Walter  Zywiak,  Principal, 

Rick  Lee,  Vice  President, 

Value  Health,  Inc. 
Jim  Kent,  Executive  Vice  President, 

Mental  Health  Programs,  Tampa,  FL 

sacrificing  quality  or  effectiveness. 
Ronald  D.  Geraty,  M.D.,  President. 

Assured  Health  Systems 
Don  Brothers,  Principal,  Mercer,  Inc. 

Charles  J.  Singer  &  Co. 

409  Modeling  the  Treatment  and 
Administration  Costs  for  Psychiatric  and 
Substance  Abuse  Case  Management 

2:00  -  3:15 

Historically,  psychiatric  and  substance 
abuse  treatment  utilization  and  costs 

306  Managed  Behavioral  Care  and 

have  been  difficult  to  predict  even  as 

Quality  of  Care:  How  Does  Managed  Care 

improvements  have  been  made  in  cost- 

Affect  Quality?  Treatment  duration  for 

effective  alternative  treatments.  One 

behavioral  health  services  is  among  the 

model  that  approaches  the  state-of-the- 

most  difficult  to  predict  because  of  the 

art  will  be  presented  in  detail  in  this 

complex  nature  of  mental  health,  chem- 

session; consideration  will  be  given  to 

ical  dependency,  and  related  problems. 

the  cost  options  with  and  without 

A  panel  of  physicians  directly  involved 

managed  care. 

in  delivering  behavioral  health  care 

Anthony  Broskowski,  Ph.D., 

examine  the  impact  of  their  services 

Preferred  Health  Care,  Wilton,  CT 

and  the  effect  upon  quality  outcomes. 

Suzanne  Gelber-Rinaldo,  Ph.D., 

Vincent  C.  Panzetta,  M.D.,  President 

Consultant,  TPF&C 

and  Chief  Executive  Officer,  TAO,  Inc. 

John  Bartlett,  M.D.,  Vice  President 

and  Corporate  Medical  Director, 

MCC  Companies,  Minneapolis 

Kenneth  Gaver,  M.D., 

Former  President,  National 

Association  of  Private  Psychiatric 

Hospitals 

309  Modeling  Treatment  and  Administra- 

tion Costs  for  Psychiatric  and  Substance 

Abuse  Case  Management  Historically, 

psychiatric  and  substance  abuse  treat- 

ment utilization  and  costs  have  been 

difficult  to  predict  even  as  improve- 

ments have  been  made  in  cost-effective 

alternative  treatments.  One  model  that 

approaches  the  state-of-the-art  will  be 

presented  in  detail  in  this  session; 

consideration  will  be  given  to  the  cost 

options  with  and  without  managed 

Anthony  Broskowski,  Ph.D., 

Preferred  Health  Care,  Wilton,  CT 

Suzanne  Gelber-Rinaldo,  Ph.D., 

Consultant,  TPF&C 
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TRACK  5: 

Managed 
Health  Care 
in  Hospitals 


TRACK  6: 

Physician 
Executives  and 
Managed  Care 


TRACK  7: 

Marketing  Strategies 
in  the  Managed  Care 
Environment 


SPECIAL 
SESSIONS 


10:30-11:45 

505  The  Employer/Business  Perspective: 
What  They're  Looking  For  From  Providers 

Employers  and  business  leaders  have 
begun  to  take  the  initiative  in  telling  the 
managed  care  industry  what  they  want. 
Executives  at  hospitals  and  elsewhere 
in  the  provider  community  will  profit 
from  the  perspectives  offered  in  this 
session  by  corporate  leaders  and 
benefits  managers. 
John  Marren,  Partner,  Katten  Muchin 

and  Zavis 
Nellie  (VGara,  President,  First  Health 

Associates,  Inc. 
Douglas  M.  Bartlett,  Director, 

Employee  Benefits.  U.S.,  NCR 

2:00  -  3:15 

506  Legal  Update  for  Providers: 
Making  the  most  of  a  New  Environment 

This  session  will  discuss  the  practical 
impact  of  legal  developments  on 
designing,  marketing,  and  operating 
managed  care  systems.  Topics  will 
include  liability  for  managing  care, 
physician  incentive  plans,  creden- 
tialling  doctors,  antitrust,  enrollees 
rights  under  benefit  contracts,  and 
truth  in  advertising. 
Clifford  D.  Stromberg,  Partner, 
Hogan  &  Hartson,  Washington,  DC 


10:30  -  11:45 

607  Legal  Liabilities  in  Contracting 
with  the  Managed  Care  Provider: 
Caveat  Emptor  Buyer  beware,  as  the 
maze  of  legal  issues  and  potential 
liabilities  requires  that  all  managed 
care  vendors  and  customers  be  fully 
appraised  of  their  rights  and  obliga- 
tions. A  highly  respected  expert  in  the 
field  explains  what  you  need  to  know, 
in  order  to  protect  yourself  and  your 
company. 

Douglas  Elden,  Esq.,  Altheimer  & 
Gray,  Chicago,  and  past  President, 
AAPPO 

2:00  -  3:15 

608  Legal  Update  for  Providers: 
Making  the  Most  of  a  New  Environment 

This  session  will  discuss  the  practical 
impact  of  legal  developments  on 
designing,  marketing,  and  operating 
managed  care  systems.  Topics  will 
include  liability  for  managing  care, 
physician  incentive  plans,  creden- 
tialling  doctors,  antitrust,  enrollees' 
rights  under  benefit  contracts,  and 
truth  in  advertising. 
Clifford  D.  Stromberg,  Partner, 
Hogan  &  Hartson,  Washington,  DC 


10:30-11:45 

707  Marketing  Behavioral  Care  Programs 

As  behavioral  health  services  become 
intensely  competitive  and  as  the 
number  of  managed  mental  health 
service  providers  increases,  marketers 
of  behavioral  managed  care  programs 
need  to  assess  current  market  needs 
and  learn  how  to  tailor  their  programs 
to  meet  those  needs.  An  important 
primer  for  any  marketer  of  products  or 
services  in  managed  care. 
Barbara  A.  Graham,  Corp.  VPfor 

Marketing  &  Strategic  Planning, 

HCX-Republic  RSB  Cos. 
Amy  Kentera,  Vice  President,  Provider 

Systems,  Preferred  Health  Care 
Judith  H.  Browne,  Vice  President, 

Marketing,  Pre/erred  Health  Care 

703  The  Role  of  the  Benefits  Manager  in 
Assessing  Mental  Health  Programs 

What  do  benefit  managers  really  know 
about  mental  health  services?  What  are 
their  options  for  mental  health  care? 
What  do  employees  really  want  out  of 
mental  health  programs?  This  session 
will  focus  on  these  questions  and  help 
providers  of  mental  and  behavioral 
health  services  understand  how  best  to 
approach  employers  with  their 
products  and  services. 
John  J.  Mahoney,  M.D.,  Managing 

Director,  Alexander  Consulting  Group 
Robert  E.  Wilson,  Director  of 
Employee  Assistance  Program 
Services.  Travelers  Companies 


KEYNOTE  SPEAKER 
9:00  -  10:15 
Fred  Barnes 

Senior  Editor,  The  New  Republic 

and 

Commentator,  The  McLaughlin 

Group  and  Crossfire 

"The  Washington  Outlook" 


FEATURED  SPEAKER 
1:00  -  2:00 
Bert  Seidman 

Director  of  Occupational  Safety, 
Health,  and  Social  Security 
AFL-CJO,  Washington,  DC 

"Organized  Labor  and 
National  Health  Care" 


Henry  F.  Blissenbach, 
Pharm.D..  Vice  President. 

Pharmacy  Programs. 
Diversified  Pharmaceuti- 
cals, United  HealthCare 


Charles  Edmonds, 

Chief  Operating  Officer. 

Texas  Heart  Institute 


ouglasL  Fklon.Fsq., 
Partner,  Altheimer  &  Gray 


Marinan  Freeman, 

Assistant  Vice  President. 

Alternate  Delivery  Systems. 

St.  Luke's  Hospital. 

Houston.  TX 


Suzanne  Gelber-Rinaldo,  Ph.D., 
Consultant.  TPF&C 


Beach  B.  Hall, 

Assistant  Director, 

Health  Care  Benefits, 

General  Motors  Corporation 


Fred  I^angiUc. 

Executive  Vice  President 

and  CEO.  National  Jewish 

Center  for  Immunology  and 

Respiratory  Medicine 


Robert  J.  McBride. 

University  of  Colorado, 

College  of  Business  and 

Administration 


Robert  Navarro.  Pharm.D.. 

Director  of  Pharmacy 
Programs.  Health  Net.  and 

President.  Academy  of 
Managed  Care  Pharmacy 


Clifford  Strombers,  J.D., 
Partner.  Hogan  &  Hartson 


Virginia  D.  Proeslakes. 

Manager.  Managed  Care 

Programs.  Southern  New 

England  Telephone, 


Barry  Sagolsky. 
Manager  of  Management 
Training,  Schering-Plough 

Pharmaceuticals 
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n  The  Half-Day  Executive  Seminar  Series 
Monday,  April  16 

NMHCC  announces  its  Executive  Seminars  on  April  16  —  the  day  preceding  Opening  Day  of  the  Congress.  Each  Seminar 
begins  at  1:30  and  concludes  at  5:00  pm.  A  special  luncheon  for  Seminar  attendees  will  begin  at  12:00.  For  more  information 
on  pricing  and  registering,  see  page  15. 


SESSION  S-l 

Basics  of  Managed  Care 

Edward  FX.  Hughes.  MD,  MPH 
Director,  Center  for  Health  Services  and  Policy 
Research,  Northwestern  University 
(Moderator/Instructor) 

An  introduction  to  managed  care  including  the 
current  and  evolving  models,  terminology,  and 
differences  among  insurers  and  payor  types.  The 
roles  of  Utilization  Review  (UR) ,  case  manage- 
ment and  appropriate  managed  care  services  will 
he  presented.  An  introduction  to  information 
collection  and  analysis  for  managed  care  will  he 
offered  along  with  an  updated  review  of  problems 
and  opportunities. 

Who  should  attend:  Newcomers  to  managed  care 
and  more  experienced  benefit  managers,  health 
care  professionals,  government  and  association 
personnel,  and  employees  of  traditional  insurer 
and  managed  care  organizations. 

SESSION  S-2 

Marketing  Products  to  the 

Managed  Healthcare  Industry 

Lawrence  Leisure 

Vice  President,  National  Practice  Leader, 
Group  Benefits,  TPF&C  (Moderator/Instructor) 
Understanding  who  buys  and  how  buying 
decisions  are  made  is  critical  to  the  success  of 
businesses  trying  to  market  to  managed  care 
companies.  With  reimbursement  rates  fixed, 
insurers  must  put  great  emphasis  on  using 
products  and  services  efficiently.  This  session 
will  explore  the  concepts  of  effectiveness,  quality 
assurance,  and  cost 

Who  should  attend:  Pharmaceutical,  specialty 
providers  (mental  health,  vision,  wellness  and 
prevention,  etc.),  and  medical  products  market- 
ing and  sales  executives,  purchasing  agents  for 
health  care  organizations,  and  advertising  and 
market  research  professionals. 

SESSION  S-3 

Marketing  Managed  Care  Products  and 

Services  to  Benefits  Executives 

Melvin  H.  Stein 

Senior  Vice  President,  National  Sales, 
US  Healthcare  (Moderator/Instructor) 
Benefits  executives  must  take  far  greater  interest 
than  ever  before  in  the  health  care  provided  to 
their  employees  as  they  purchase  medical  ser- 
vices and  monitor  both  performance  and  quality. 
This  session  will  identify  what  benefits  executives 
are  seeking  from  managed  care  suppliers  and  the 
criteria  they're  using  to  monitor  performance. 
Who  should  attend:  Managed  care  organization 
marketing  and  sales  personnel,  benefits 
managers,  and  insurer  marketing  and  sales 
executives. 


SESSION  S-4 

Employee  Communication  for 

Improved  Health  and  Cost  Management 

Donald  M.  Vickery,  M.D. 
President,  Center  for  Corporate  Health  Promotion 
(Moderator/Instructor) 
Communications  with  your  workforce  is  the 
key  to  the  success  of  any  effective  managed  care 
program.  Learn  from  your  colleagues  the  suc- 
cesses and  failures  in  communicating  about 
health  cost  sharing,  managed  care  vs.  traditional 
options,  using  the  provider  network,  and  making 
the  best  use  of  your  company  resources. 
Who  should  attend:  Benefits  executives,  Employee 
Assistance  Program  (EAP)  administrators, 
managed  care  and  insurance  executives,  utiliza- 
tion review  and  preadmission  certification 
providers,  etc. 

SESSION  S-5 

AIDS  and  Other  Catastrophic  Illnesses: 
Effective  Case  Management  for  Employees 
and  Their  Families 

Kevin  O'Grady,  M.D. 

Executive  Director,  Center  for  Consumer 

Health  Information,  Santa  Ana,  California 

(Moderator/Instructor) 

Case  management  for  these  patients  involves  a 

full  spectrum  of  healthcare  issues  including 

appropriate  treatments,  health  care  delivery  sites, 

quality  assurance,  and  ethical  considerations  and 

cost.  This  session  will  identify  how  to  deal  with 

these  patients,  how  to  find  the  most  appropriate 

managed  care.  The  session  will  also  present  for 

the  provider  audience  the  kinds  of  supports  that 

employers  seek  in  order  to  treat  their  staff 

appropriately. 

Who  should  attend:  Benefits  managers,  health 

care  and  health  insurance  executives,  and 

providers  of  services  to  insurers,  employers, 

and  patients. 

SESSION  S-6 

Principles  of  and  Perspectives  on 

Pharmaco- Economics 

F.  Randy  Vogenberg,  R.Ph„  M.Ed.,  FAS.C.P. 
Assistant  Professor  of  Clinical  Pharmacy,  Massa- 
chusetts College  of  Pharmacy  and  Allied  Health 
Sciences  (Moderator/Instructor) 
A  concise  primer  on  the  concepts  and  analytical 
tools  underlying  informed  decision  making  on 
the  purchase  of  pharmaceuticals.  A  seminar  for 
those  responsible  for  purchasing,  prescribing, 
marketing,  or  paying  for  pharmaceuticals. 
Who  should  attend:  Pharmacists  and  pharmacy 
directors,  managed  care  executives,  medical 
directors,  benefits  executives,  and  pharmaceuti- 
cal marketing  and  sales  executives. 

Faculty  includes  Richard  Levy,  Ph.D.,  Vice 
President,  Scientific  Affairs,  National  Pharmaceu- 
tical Council,  Reston,  VA 
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■  A  True  "Congress"  of  Managed  Care  Leaders 

The  breadth  and  decision-making  authority  of  the  participants  at  NMHCC'89  was  remarkable.  All  three  of  the  major  managed 
care  communities  —  payor,  provider,  and  purchaser  —  were  well  represented  among  the  nearly  2000  managed  care  profession- 
als who  participated  in  NMHCC'89,  resulting  in  a  diversity  of  perspective  that  has  become  the  hallmark  of  NMHCC. 


Representative  Titles  of 
NMHCC'89  Participants 

Medical  Director,  major  New  York  HMO 
Director,  Provider  Services, 

major  Blue  Cross/Blue  Shield 
Pharmacy  Coordinator,  major  Mass.  HMO 
Publisher,  major  health  industry  pub.  group 
Director  of  Pharmacy  Services,  Ohio  health  plan 
Surgeon,  Boston-area  medical  center 
Benefits  Administrator,  Fortune  50  multinational 
Benefits  Manager,  Fortune  100  computer  maker 
Manager,  Behavioral  Health  Systems,  D.C. 

hospital 
Deputy  Director,  major  medical  association 
Actuarial  Services  Manager, 

Chicago  pension  fund 
Director  of  Operations,  peer  review 

consulting  group 
Clinical  Pharmacist,  major  Mass.  health  plan 
V.P.,  Cardiac  Services,  New  Hampshire  hospital 
Medical  Director,  major  Cleveland  hospital 
Medical  Review  Director,  Minnesota  corporation 
Director,  Benefits  Admin., 

major  office  supply  corp. 
Medical  Director,  major  insurance  company 
Managed  Care  Director, 

major  insurance  company 
Associate  Professor,  major  medical  school 
President,  Georgia-based  consulting  group 
Partner,  Chicago  law  firm 
V.P.,  Quality  Assurance,  Vermont  hospital 
President  &  CEO,  Colorado  health  plan 
Manager,  Pharmacy  Support,  major  retailer 
Contracts  Manager,  California  clinic 
Benefits  Manager,  major  oil  company 
Director,  Employee  Benefits,  major  hotel  chain 
Chairman,  Quality  Assurance,  major  association 
Director,  Managed  Care, 

major  pharmaceutical  mfr. 
Group  Practice  Manager,  major  association 
General  Manager,  major  insurance  company 
President,  major  healthcare  association 
Physician,  Ohio-based  hospital 
Utilization  Review  Mgr,  New  Hampshire  hospital 
Manager,  Insurance  Programs, 

Fortune  50  brokerage 
Director,  major  Mexico  City  health  group 
Senator,  Massachusetts  Senate 
Manager,  Health  Financing,  major  university 
President,  major  hospital  association 
Managed  Care  Mktg  Director, 

major  pharmaceutical  mfr. 


Representative  Organizations 
Sending  Executives 

3M  Health  Care  Group 
AAP.P.O.,  New  England 
Aetna  Life  and  Casualty 
Allied  Signal 
Altheimer  &  Gray 

American  Managed  Care  Pharmacy  Assoc. 
American  Academy  of  Dermatology 
American  College  of  Healthcare  Execs. 
American  Express 
American  Greetings 
American  Health  Network 
American  Hospital  Association 
American  International  Healthcare 
American  Medical  Association 
American  Gptometric  Association 
American  Prescription  Inc. 
American  Psychiatric  Association 
Argus  Health  Systems,  Inc. 
Arthur  D.  Little,  Inc. 
AT&T 

Baxter/Health  Data  Institute 
Bay  State  Health  Care 
Blue  Cross/Blue  Shields  of  IL,  FL,  MO,  NJ, 
MA  ME,  MN,  CT,  CA  VA  DE,  ND,  NH 
Boston  University 
Brigham  and  Womens  Hospital 
Bristol  Myers 

Bull  Information  Systems,  Inc. 
California  Dental  Health  Plan 
Cambridge  Research  Institute 
Cameo  Diagnostic  Center,  Inc. 
Capital  Health  Care 
Cardinal  Health 
Chesapeake  Health  Plan,  Inc. 
Cigna  Corporation 

Comprehensive  Health  Serv.  of  Detroit 
Cornell  University 
Corporate  Health  Strategies,  Inc. 
Corroon  &  Black  Benefits,  Inc. 
Delta  Dental  Plan 

Dental  Corporation  of  Massachusetts 
Dept.  of  Defense 
Digital  Equipment  Corp. 
Federal  Reserve  Bank  of  Boston 
Federal  Reserve  Bank  of  St.  Louis 
First  Health.  Associates,  Inc. 
Framingham  Union  Hospital 
Fuller  Memorial  Hospital 
G.D.  Searle  &  Co. 
GHAA 

Group  Health,  Inc. 
Group  Insurance  Commission 
Harvard  Community  Health  Plan 
Harvard  School  of  Public  Health 
Harvard  Univ.  Health  Services 
Health  Care  Compare 
Health  Care  Pharmacy  Providers 
Health  Network,  Inc. 
Henry  Ford  Hospital 


Hospital  of  University  of  Pennsylvania 

Humana  Medical  Plan  Inc. 

John  Hancock  Managed  Care 

Johns  Hopkins  School  of  Public  Health 

Johnson  &  Johnson  Patient  Care  Inc. 

K  Mart  Corporation 

Kaiser  Permanente 

Leonard  Morse  Hospital 

Liberty  Mutual 

Lincoln  National/Well  Care 

Maine  Medical  Center 

Marion  Laboratories,  Inc. 

Mass  General  Hospital 

Mass  Health  Data  Consortium 

Massachusetts  Hospital  Association 

Memphis  Business  Group  on  Health 

Mental  Health  Care  At  Home 

Merrell  Dow  U.SA 

Methodist  Hospital 

Metropolitan  Life 

Mobil  Chemical  Company 

N.H.  Pharmacists  Assoc. 

New  England  Hosp  Assn 

New  England  Medical  Center 

Northwestern  University 

NYS  Teachers  Retirement  Systems 

Ocean  State  Physicians  Health  Plan 

Peer  Review  Analysis 

Pharmacy  Group  of  New  England 

Physician  Executive  Management  Center 

Pilgrim  Health  Care 

Preferred  Provider  Organization  of  Michigan 

Proctor  &  Gamble 

Providence  Hospital 

Prudential  Insurance  Co.  of  America 

R.I.  Group  Health  Assoc. 

Ropes  &  Gray 

Schwartz  School  of  Pharmacy/L.I. U. 

Scripps  Clinic  &  Research  Foundation 

Southwestern  Bell  Telephone 

St.  Louis  University  Medical  School 

Stanford  Research  Institute 

Stanford  University  Clinic 

Stanford  University  Hospital 

Teamsters  Union,  Health  and  Welfare 

The  Bank  of  California,  NA 

The  HMO  of  Delaware 

The  Travelers  Insurance  Co. 

Tufts  Associated  Health  Plan 

U.S.  Air  Force 

U.S.  Homecare 

United  Healthcare  Corporation 

Univ.  of  Florida.  College  of  Pharmacy 

Univ.  of  Illinois,  Dept.  of  Pharmacy 

University  Hospitals  of  Cleveland 

US  Healthcare 

Wang  Laboratories 

Washington  Hospital  Center 

Washington  Institute 

Xerox 


Travel  and  Hotel  Information 


Special  Airfares  from  American  Airlines 

American  Airlines  is  the  official 
NMHCC  air  carrier  and  will  guarantee 
that  you  receive  the  lowest  possible  fare 
to  Washington,  D.C.  for  the  conference. 
Simply  call  1-800-433-1790  and  ask  for 
Star  File  S0940AL.  You'll  receive  from 

5  to  45  percent  off  of  any  published  fare 
including  Ultimate  SuperSaver. 

For  travelers  from  New  York:  call 
the  Trump  Shuttle  at  1-800-247-8786 
and  ask  for  the  group  desk.  Mention 
NHMCC'90  to  receive  the  applicable 
discount. 

For  travelers  from  Boston:  call  US 
Air  at  1-800-334-8644,  and  ask  for  Gold 
File  #548501.  You'll  receive  from  5%  to 
35%  off  your  fare. 

Special  Savings  on  Car  Rentals  from 
Budget-Rent-a-Car 

While  all  of  the  events  associated  with 
NMHCC  will  take  place  in  the  Hilton 

6  Towers,  some  NMHCC  participants 
may  want  to  do  other  business  in  Wash- 
ington. In  that  event,  consider  renting  a 


car  from  Budget  Rent-a-Car,  the 
official  rental  company  for  NMHCC. 
Call  1-800-772-3773  and  identify  your- 
self as  an  NMHCC  attendee  to  get 
special  discount  rates. 

Headquarters  Hotel 

The  official  hotel  for  NMHCC  is  the 
Washington  Hilton  Hotel  &  Towers. 
The  NMHCC's  room  block  at  the  hotel 
is  expected  to  fill  quickly,  so  don't 
delay!  Call  202-483-3000  as  soon  as 
you  have  registered  for  the  conference 
to  reserve  your  room.  You  can  also 
reserve  a  hotel  room  by  calling 
NMHCC  directly  or  by  so  indicating  on 
the  registration  form,  but  we  cannot 
guarantee  that  you  will  be  placed  at  the 
Hilton.  NMHCC  reserves  the  right  to 
place  conference  participants  who  sign 
up  after  the  Hilton  room  blocks  are 
filled  at  nearby  hotels  of  comparable 
quality. 

The  Hilton  is  at  1919  Connecticut 
Ave.,  NW,  five  miles  from  the  Beltway 
off  of  Exit  33. 


Opening  Night  Banquet 

On  Tuesday,  April  17,  NMHCC  will 
host  a  gala  banquet  featuring  Sheila 
Finestone,  member  of  the  Cana- 
dian Parliament  and  an  expert  on 
the  Canadian  health  care  system. 
Reservations  for  the  dinner  are  re- 
quired, and  the  $50  fee  should  be 
included  with  your  registration  pay- 
ment. Seating  will  be  limited;  please 
reserve  your  place  early. 


Win  Two  Tickets  to  Anywhere  in  the 
Continental  U.S.! 

Pre-register  by  March  19  and  you'll 
automatically  be  entered  in  the 
NMHCC  Airlines  Sweepstakes.  You 
can  win  a  pair  of  free  tickets  to  any 
destination  in  American  Airlines' 
Continental  U.S.  system.  (Limit  one 
entry  per  registrant.) 


The  NMHCC  Exposition 


One  of  the  important  functions  of  an 
event  like  NMHCC  is  to  bring  together 
vendors  of  products  and  services  with 
potential  users  in  an  educational  envi- 
ronment so  suppliers  can  learn  what 
users  want  and  users  can  see  what's 


available.  Very  often  it  is  possible  to 
see  on  the  exhibit  floor  products  and 
services  which  can  help  participants 
implement  ideas  they  just  heard  about 
in  a  Conference  session.  Dozens  of 
companies  have  already  signed  up  for 


Abbott  Laboratories 
Alta  Health  Strategies,  Inc. 
American  Biodyne,  Inc. 
American  Group  Practice 

Management  Assoc. 
American  Medical  Association 
Assured  Health  Systems,  Inc. 
Benesys 
Business  &  Health  Coalitions 

(joint  exhibit) 
Business  and  Health  Magazine 
CMG  Health 
CNR  Health.  Inc. 
Convention  Research  Studies 
Corporate  Cost  Management 
Crawford  &  Company 
Damon  Clinical  laboratories 
Delta  Dental  Plan 
Forest  Pharmaceuticals  Inc. 
G.D.  Searle  &  Company 
Glaxo,  Inc. 

Group  Practice  Journal 
Group  Practice  News 
H.M.S.S.,  Inc. 

Health  Management  Resources 
HealthWeek 


HealthCare  Compare  Corp. 

Helena  Laboratories 

Hoechst  Roussel  Pharmaceuticals 

Home  Nutritional  Support 

HOMEDCO.  Inc. 

ICI 

Individual  Case  Mangemenl 

Association 
Int'l  Foundation  of 

Employee  Benefits 
Intracorp 

Kimberly  Quality  Care 
MCC  Companies 
Medical  Interface 
Medical  Interviews, 

Hospital  Research  Div. 
Mediqual 
Medtrac 

Mental  Health  Care  at  Home 
Miles,  Inc.  Managed 

Health  Care  Dept. 
National  Institute  for 

Electromedical  Information 
National  Mentor,  Inc. 
NMC  Hotnecare 
Novopharm 


OFTIONET,  a  div.  of 

OPTIONCARE,  INC. 
Pearl  Inc..  Managed 

Care  Division 
Peer  Review  Analysis 
Pharmaceutical  Executive 
Preferred  Care  Corp. 
Prescription  Health  Services 
Professional  Information 

Management,  Inc. 
Rorer  Pharmaceuticals 
Rush  Contract  Care 
Schein  Pharmaceuticals 
Serono  Laboratories 
Sherwood  Medical 
Smith  Kline  Beecham 

Pharmaceuticals 
Squibb  Managed  Health 

Care  Services 
Steris 

Systemetrics/McGraw  Hill 
TAO.  Inc. 

The  Upjohn  Company 
Tokus  Medical 
Vision  Service  Plan 
WyethAyerst  Laboratories 


NMHCC'90,  representing  the  total 
spectrum  of  managed  care  products 
and  services  (as  of  February  1, 1990). 

More  companies  and  publications 
are  joining  NMHCC  daily.  If  you're 
interested  in  exhibiting,  please  call 
Chris  Levesque  at  617-290-0432. 

Exhibit  Hours 

Tuesday,  April  17 
7:30  to  9:00  (Breakfast) 
11:00  to  2:00 
4:00  to  6:00  (Reception) 

Wednesday,  April  18 
7:30  to  9:00  (Breakfast) 
11:00  to  4:00 

Remember,  Exhibits  Admission  is 

Free  if  you  register  in  advance. 

See  the  registration  form  on  Page  15. 


Register  Today  for  Advance  Registration  Savings! 

Call  1-617-290-0400  to  register,  or  FAX  your  registration  form  to  1-617-290-0409  today! 
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1.  Please  print  the  following  information  here: 


I 


HKST  OR  INITIALS 


Title 

I. 

- 

- 

Organization 

am-:a  coin-: 

Address 

n 

City/State 
/Zip  Code 

i 

n 

STATK      ZII'LODK 


Two- or  Ihroe-loltorcodo 

(beginning  with  "H"  or  "I.") 

from  mailing  labfl: 


□  Check  if  confirming  phono 
or  FAX  registration. 


2.  Choose  one  of  the  following  options:  (circle  correct  price) 

Advance  Registration 

Organization/ 
Regular    Pub,  Discountf  On-Site 

$620 


Four-Day  Conference  &  Expo*  $695 

(Indicate  Seminar  choice  below.) 


jj2*f 


—       prtt 


$395 
$175 


jpG 


Three-Day  Conference  &  Expo**        $470 

One-Day  Conference  &  Expo  $195 

(Circle  day:  4/17    4/18     4/19) 

Half-Day  Executive  Seminar  only        $250 
(Indicate  Seminar  choice  below.) 

Exhibits  Only  Free  Free 

*  Includes  three-day  Core  Conference,  Exhibits,  continental  breakfasts  (4/17-18), 
reception  on  4/17  and  your  choice  of  the  April  16  Half-Day  Executive  Seminars. 
Each  Seminar  includes  luncheon  on  that  day.  Indicate  your  choice  of  Seminars 
under  "2a"  below. 

"Includes  three-day  Core  Conference,  Exhibits,  continental  breakfasts  (4/17- 
18),  reception  on  4/17  and  coffee  breaks. 

t  Refer  to  page  3  for  list  of  qualifying  associations  and  publications.  Please  indicate 
your  association  or  publication  here: 


Opening  Night  Banquet 

□  Please  check  this  box  if  you  would  like  to  attend  NMHCC's 
Opening  Night  Banquet  on  April  17,  featuring  Canadian  M.P. 
Sheila  Finestone.  Reservations  are  $50,  and  must  be  submitted 
with  your  conference  registration. 

2a.  Half-Day  Seminar  Registration 

If  you  selected  the  complete  four-day  package  or  an  Executive  Seminar, 
indicate  your  choice  of  Half-Day  Seminars  here: 

□  SI   Basics  of  Managed  Care 

□  S2   Marketing  Products  to  the  Managed  Healthcare  Industry 

□  S3   Marketing  Managed  Care  Products  and  Services  to  Benefits  Executives 

□  S4   Employee  Communication  for  Improved  Health  and  Cost  Management 

□  S5  AIDS  and  Other  Catastrophic  Illnesses:  Effective  Case  Management  for 

Employees  and  Their  Families 

□  S6   Principles  of  and  Perspectives  on  Pharmaco-Economics 

■S.  Please  specify,  in  the  spaces  provided,  the  session  numbers  of  the  five 
sessions  you  are  most  likely  to  attend  during  NMHCC90.  This  will  help  us 
coordinate  room  dimensions  accordingly. 


L: 


Advance  Registration  Form 

Deadline  for  Advance  Registration  is  April  4,  1990 

(Avoid  lines!  Your  badge  will  be  mailed  to  you 

if  your  pre-registration  is  received  by  March  19.) 


I 

4.  Please  check  the  appropriate  box. 


""1 


(Check  all  that  apply.  > 


Your  Position 

□  a.  President/CEO/COO 

□  b.  Partner/Owner/Principal 

□  c.  Vice  President/CFO 

□  d.  Director/Manager 

□  e.  Consultant 

D  f.  Specialist/Coordinator 

D  g.  Publisher/Editor 

J  h.  MD/DDS/etc 

□  i.  Attorney 

D  j.  Professor/Teacher 

□  k.  Medical  Director 
D  1.  Other 


Your 

D  m. 
□  n. 
D    o. 


D  q. 

a  r. 

a  s. 

a  t. 

a  u. 

D  v. 

D  w. 

D  x. 


Function/Responsibilities 

Administration/Management 

Sales/Marketing 

Customer  Relations 

Education 

Publishing 

Consultant 

Benefits/Personnel 

Insurance/Risk  Management 

Research 

Finance 

Medical/Dental/Other  Practice 

Advertising/PR 


□ 

y. 

3harmacy  Operations 

1 1 

z. 

Student 

n 

aa. 
ur  0 

Other 

Yo 

rganization 

□ 

bb. 

HMO 

□ 

cc. 

PPO 

D 

dd. 

IPA/Group  Practice 

U 

ee. 

Hospital/Other  Medical  Facility 

u 

tf. 

Insurance  Companv 

LJ 

KK- 

Pharmaceutical  Company 

U 

hh. 

Medical  Products  Company 

u 

u. 

Other  Corporation 

□ 

II- 

Government 

D 

kk. 

Educational  Institution 

□ 

11. 

Union/Labor  Organization 

D 

nm. 

Benefits  Consulting 

!  1 

nn. 

EAP 

□ 

00. 

Health  Care  Consulting 

□ 

PP- 

UR 

□ 

qq. 

Case  Management 

I  1 

rr. 

Vision  Plan 

□ 

ss. 

Dental  Plan 

□ 

tt. 

Prescription  Plan 

U 

uu. 

Behavioral  Health  Plan 

□ 

w. 

Coalition 

D 

WW. 

Other  Organization 

5.  Reserve  your  hotel  room  at  special  rates,  if  desired. 

For  fastest  results,  contact  the  Washington  Hilton  directly  at  (202)  483-3000, 
and  ask  for  special  NMHCC  rates  (good  through  3/16,  while  they  last).  You 
may  also  reserve  a  room  through  us,  but  we  cannot  guarantee  placement  in  the 
Hilton  and  reserve  the  right  to  place  you  in  a  nearby  hotel  of  equal  caliber.  Res- 
ervations are  offered  on  a  first  come/first  served  basis. 


Single      Double      No.  of 
Rooms      Rooms      Guests 

Arr. 
Date 

Depart. 
Date 

Washington  Hilton 

$145          $165 

Circle  one: 

iarly  Arrival             Late  Arrival 

Please  note;  reservations  must  be  guaranteed  by  one  night's  deposit. 

□  Please  use  the  credit  card  I've  indicated  below. 

□  I've  enclosed  a  separate  check  payable  to  the  Washington  Hilton. 

6.  Please  enclose  payment  with  your  order. 

Conference  Fees: 


_   Banquet  Reservation:    ($50)     Total  Due: 

(Optional) 

□  Check  enclosed.         H  Credit  Card  (circle  one)      MC    VISA     AMEX 
Credit  Card* . Exp.  Date: 


Cardholder's  Name: 


Authorized  Signature:  _ 


Your  Amex  card  billing  address:_ 


(Make  checks  for  registration  payable  to  NMHCC.  Checks  for  hotel  rooms 
should  be  made  payable  to  the  Washington  Hilton.)  Complete  and  return  this 
form  to: 

NMHCC,  Exposition  Management  FAX:  617-290-0409 

1601  Trapelo  Road  or 

Waltham,  MA  02154  Call  617-29O0400 

To  be  sure  you  receive  complete  NMHCC  credentials,  please  complete  this  form  entirely  and  enclose 
your  check,  money  order,  or  credit  card  number.  Seating  at  some  sessions  is  limited;  reserve  your  place, 
save  money  and  avoid  lines  by  pre-registering.  Orders  received  after  March  19, 1990  will  be  held  at  the 
"Will  Call"  window  al  the  show.  Expo  hours  begin  at  7:30  on  April  17  and  18.  Conference  sessions  begin 
at  9:00.  April  16  Executive  Seminars  begin  at  1:30  Gunch  at  12:00). 
REGISTRATION  FEES  ARE  NOT  REFUNDABLE  •  ONE  FORM  PER  REGISTRANT  •  PHOTOCOPIES  ARE  WELCOME 


J 
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1  For  four  days  this  April,  the  leaders  of  the  managed  health  care 
world  will  descend  upon  Washington,  D.  C. 

Don't  miss  them. 


The  Washington  Hilton  &  Towers 
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Executive  Officers  Meeting 
March  15,  1990 

Present:   Pres.  Osborn,  Sec./Treas.  Haynes  and  Exec.  V.P.  Lydon 
Absent:   Exec.  V.P  Faherty  (ub)  and  Exec.  V.P.  Farmer  (ub) 

Discussed  Harvard  Community  Health  Plan  -  Filed. 

MMS  to  purchase  5  tickets  @  $25  for  B.A.S.S.H.  benefit  concert 
sponsored  by  North  Shore  CLC  and  Frontlash  for  the  homeless  and 
hungry.   So  voted. 

MMS  for  Pres.  Osborn  to  attend  and  address  the  New  Jersey 
AFL/CIO 's  22nd  Constitutional  Convention.   So  voted. 

MMS  to  endorse  Frank  Annunziato  for  Director  of  Labor  Relations 
and  Research  Center.   So  voted. 

MMS  to  support  House  Bill  #161  and  communicate  with  sponsors.  So 
voted. 

MMS  to  purchase  two  tickets  for  the  testimonial  for  Harland 
Eaton,  N.H.  AFL/CIO.   So  voted. 

MMS  to  purchase  two  tickets  from  the  Massachusetts  Coalition  for 
the  Homeless.   So  voted. 

MMS  to  encourage  people  to  participate  in  a  study  on  hazards  in 
the  workplace  vs  hazards  that  we  do  to  ourselves  (smoking,  drugs 
and  alcohol)  with  Glorian  Sorensen.   So  voted. 

Request  from  the  Boston  Police  Relief  Assoc,  to  participate  in  ad 
book  -  Field. 

MMS  to  purchase  one  ticket  for  the  45th  Anniversary  Tribute  to 
Lawrence  Locke  sponsored  by  the  American  Jewish  Congress/New 
England  Region.   So  voted. 

MMS  to  accept  the  Pension  Trust  Agreement.   So  voted. 

MMS  to  recommend  Robert  Banks  to  fill  the  open  seat  on  the 
Workers'  Comp.  Advisory  Council.   So  voted. 

MMS  to  send  John  Laughlin  to  Bunker  Hill  Community  College  for 
seminar  on  Computer  Newspaper.   So  voted. 

MMS  to  endorse  Mass.  Adoption  Research.   So  voted. 

MMS  to  go  forward  with  Massachusetts  AFL/CIO  pins  -  Union  USA. 
So  voted. 

MMS  to  pay  special  assessment  to  Northeast  Council,  AFL/CIO  for 
unexpected  expense  of  $188.00.   So  voted. 

MMS  to  purchase  a  table  and  do  a  mailing  to  the  Boston  affiliates 
regarding  the  10th  Anniversary  Dinner  sponsored  by  the  University 
of  Massachusetts. 


EXECUTIVE  OFFICERS  MEETING 
MARCH  15,  1990 

THINGS  TO  DISCUSS 

Send  mailing  regarding  the  10th  Anniversary  Awards  Dinner  being 
held  on  May  15th  sponsored  by  U/Massc  T2--£_j£L<___  c^^Jl^  JLt^JjL^- 

Sec./Treas.  Haynes  will  be  receiving  the  Chancellor's  Labor 
Education  Award  at  the  above  mentioned  dinner.  Also  receiving 
awards  at  this  dinner  will  be  Ron  Alman,  Steve  Albanese,  Nancy 
Mills  and  Celia  Wcislo. 

TpfHarvard  Community  Health  Plan  for  small  business  applications. 

equest  to  purchase  tickets  for  the  B.A.S.H.H.  -  benefit  concert 
sponsored  by  North  Shore  Labor  Council  and  Mass.  AFLACIO 
Frontlash  Program  for  the  homeless  and  hungry  Jj-^vl-  <"  ®)    1/  X^ 

From  Charles  Marciante,  New  Jersey  AFL/CIO  to  Pres.  Osborn  to    '  */) 
attend  and  address  their  22nd  Constitutional  Convention.  O A-  ^ijh 'UMJ^ 


7^ 


Request  sent  to  Governor  Dukakis  about  a  committee  member  for  thfcy. 
I/Workers'  Compensation  Advisory  Council.  /^^Oy<A^L    /J^otAji_'  /t^^Af^T  ^-^^- 

Unexpected  expenses  shared  by  10  states  -  $188  to  N.E.  Council .  £>  /^-    Jh 

-<5^iscuss  whether  Council  will  endorse  Frank  Annunziato  for 

jt     Director  of  Labor  Relations  and  Research  center  -  only  other 

candidate  is  Pat  Greenfield,  School  of  Management  t.  Attorney, 

Amherst  Liberal  -  no  labor  experience.  /^_v/-\^/vt~^/»y't--«\-^^ 


)iscuss  House  Bill  #161  as  stated  in  correspondence  to  Steve 
early,  CWA  Representative  on  2/2  6/9  0.  >o /<—     ^^ct^^A^T  <j*w*»^^s^e' 

^jypjerquest  to  purchase  tickets  6or  the  testimonial  for  Harland 
^TEaton,  New  Hampshire  AFL/CIO.  /L^vl   "2-  stXZ^J-J^ 

Further  discussion  on  the  Massachusetts  AFL/CIO  pins  submitted  by 
Jean  Taylor.   0  ^    /ujUskf  P^u^A-   -W<^— 

^yfcequest  to  support  the  request  of  Massachusetts  Coalition  for  the 
^Hlomeless.    J/^  i_    ^    ftzfr?^ 

Jrapiscussion  on  the  Pension  Trust.  <q  /£^- 

_  wscuss  Computer  Newspaper/  seminar  at  the  request  of  John 
"^^fiaughlin.  ^^^JL.   /IwaAav^C 
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MASSACHUSETTS/AFL-CiO 

voice  of  Organized  Labor  400,000  Strong 

March    7,    1990 


PRESIDENT 

ARTHUR  R.  OSBORN 


EXECUTIVE  VICE  PRESIDENTS 

JOSEPH  M.  LYDON 
JOSEPH  C.  FAHERTY 
JAMES  FARMER 

SECRETARY-TREASURER 

ROBERT  J.  HAYNES 

VICE  PRESIDENTS 

RICHARD  ABDOW 
RONALD  ALMAN 
EDWARD  F.  BURKE  JR. 
ARTHUR  BUTLER 
GIRO  J.  CARDINAL 
LINDA  R.  CHIGAS 
THOMAS  CHIRILLO 
JANET  CIEJKA 
EDWARD  W.  COLLINS  JR. 
JOHN  P.  CONLEY 
JOSEPH  A.  DART 
NICHOLAS  DIMITROPOLIS 
CHARLES  DeROSA 
PAUL  L.  DEVLIN 
JACK  DONEGAN 
RONALD  A.  FERRIS 
WILLIAM  J.  FOLEY 
WILLIAM  F.  IRVIN 
JOSEPH  W.  JOYCE 
THOMAS  P.  KERR 
DONALD  J.  LEAHY 
DICK  LeBLANC 
KEVIN  MAHAR 
CHARLES  McDEVITT 
NANCY  MILLS 
A.  MICHAEL  MULLANE 
HERBERT  OLLIVIERRE 
JOHN  PHINNEY 
CYNTHIA  RODRIQUES 
TONY  ROMANO 
JOHN  F.  SIMMONS 
CHARLES  E.  THOMPSON 
BARNEY  WALSH 
MANNY  WILLIAMS 


Steve  Early,  CWA  Representative 
Communications  Workers  of  America,  AFL-CIO 
3  New  England  Executive  Park 
Burlington,  Ma.  01803 

Dear  Brother  Early: 

This  is  to  notify  you  of  our  recent  receipt  of  your 
correspondence  dated  February  26,  1990  concerning 
House  Bill  #161. 

Our  Executive  Officers  will  take  up  this  subject,  in 
the  next  few  days  and  I  will  let  you  and  others 
involved  know  where  the  Council  stands  on  this 
legislation  at  that  time. 


Fraternall 


A 


RTHUR/R.  OSBORN 
PRESIDENT 


opeiu-6 
afl-cio 

cc:  CWA  Principals 
IBEW  Principals 


MASSACHUSETTS  /  AFL-CIO 

8  BEACON  STREET        .      BOSTON,  MA  02108        .      TELEPHONE  617  /  227-8260 


FAX  617/227-2010 


Communications  3  New  England  Executive  Park  Morton  Bahr  Jan  D.  Pierce 

Workers  of  America  Burlington,  MA  01 803  President  -     Vice  Pres. 

AFL-CIO,  CLC  Tel.  (61 7)  229-1810 


Steve  Early 

CWA  Representative 

February  26,  1990 


Robert  Haynes,  Secretary-Treasurer 
Massachusetts  FFL-CIO 
8  Beacon  Street  -  3rd  Floor 
Boston,  Massachusetts  02108 

Dear  Brother  Haynes: 

Enclosed  is  a  mailing  that  we've  done  to  encourage  CWA  and  IBEW 
Local  participation  in  the  March  21  Commerce  and  Labor  Conmittee 
Hearing  on  proposed  UI  Legislation  including  H-161,  the  bill  pre- 
pared by  Paul  Eustace's  office  that  would  make  strikers  in  Massachusetts 
eligible  for  benefits  on  the  same  basis  as  in  New  York. 

We  are  very  pleased  that  Brother  Eustace  has  taken  the  initiative 
of  filing  this  measure.  To  encourage  support  from  other  Unions,  we 
are  also  doing  a  mailing  about  it  to  the  1,000  or  so  Local  Union 
Officers  and  activists  around  the  State  who  received  NYNEX  Strike 
Support  mailings  or  who  responded  to  our  leaflet  distribution  last 
November  on  the  need  for  UI  reform.  Several  hundred  people  from  a 
wide  range  of  Unions  filled  out  and  returned  the"  more  information" 
coupon  on  the  enclosed  flyer. 

I'm  writing  to  ascertain  the  State  Fed's  current  position  on  the  H-161 
approach.  We  we  had  our  strike-related  meeting  with  Evelyn  Murphy  last 
fall,  and/the  issue  of  N.Y.  -  style  legislation  was  raised.  It  appeared 
to  me  that  you  and  Arthur  were  sympathetic  to  it  as  a  longer-range 
goal  beypnd  the  limited  procedural  reforms  involved  in  the  Doris- 
Ambler  bill.  However,  at  the  Solidarity  rally  during  the  last  week  of 
the  NYNEX  strike,  there  definitely  seemed  to  be  some  backing  away  going 
on. 

Please  let  me  know  where  matters  stand  now.  It  would  obviously  be 
preferable  to  have  the  State  Fed  involved  in  this  effort  to  eliminate 
the  DET  from  any  future  role  in  benefit  eligibility  determinations 
involving  strikers  like  those  recently  on  the  street  at  Eastern,  NYNEX, 
SS  Pierce,  and  other  companies. 


Fraternally 


Steve  Early 

CWA  Representative' 


Communications  3  New  England  Executive  Park  Morton  Bahr  Jan  D.  Pierce 

Workers  of  America  Burlington,  MA  01803  President  Vice  Pres. 

AFL-CIO,  CLC  Tel.  (61 7)  229-1810 


Steve  Early 

CWA  Representative 


MEMO 


Feb.  22,  1990 


TO:  Officers   And/Or  Business  Managers 
Of  CWA-IBEW  Locals  In  Massachusetts 


From:  Steve  Early 


& 


Subject:  March  21,  1990  Commerce  And  Labor  Committee 

Hearing  On  Mass.  Unemployment  Law  Legislation 
(Including  Bill  That  Would  Enable  Strikers  To 
Collect  On  Same  Basis  As  In  New  York) . 

As  you  may  recall,  the  joint  House  and  Senate  Commerce 
and  Labor  Committee  held  a  major  hearing  last  Oct.  31 
on  our  strike-related  problems  with  the  Department  of 
Employment  and  Training  and  the  state ' s  current  handling 
of  strikers'  unemployment  benefit  claims. 

Since  then,  Labor  Secretary  Paul  Eustace's  office  has 
drafted  up  and  filed  a  bill  that  would  amend  the  Mass. 
unemployment  insurance  (UI)  law  to  enable  strikers 
to  collect  on  the  same  basis  as  in  New  York  (i.e. 
automatically  after  a  penalty  period) . 

Jack  Clark  of  Eustace's  office  called  today  to 
let  us  know  that  a  hearing  on  this  bill  and  others 
(including  a  refiled  version  of  last  Fall's  Doris-Ambler 
bill)  will  be  held: 

Wednesday      March  21 
10  A.M.  Hearing  Room  B-l 
State  House 

Enclosed  for  your  information  is  some  correspondence 
from  Jack  and  the  text  of  Eustace's  bill  (H-161)  .  Also 
the  names,  districts,  and  phone  numbers  of  the  Committee 
Members.  More  information  on  H-161  is  available  from 
Jack  at  617-727-6573  and  about  the  hearing  from  Commerce 
And  Labor  Staffer  Laura  McCarthy  at  722-2030. 

If  you  favor  N.Y. -style  treatment  of  unemployment  benefit 
claims  in  any  future  strike,  now  is  the  time  to  start  lobbying 
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for  this  important  change. 

Without  passage  of  a  bill  like  H-161,  strikers  will  remain 

at  the  mercy  of  DET  determinations  of  whether  or  not  their 

strike  activity  is  causing  a  substantial  curtailment  of  the  employer's 

business.  The  DET ' s  recent  decision  on  the  claims  of  striking 

Eastern  machinists  is  the  latest  illustration  of  what's 

wrong  with  this  system.  (See  enclosed  2/17/90  Boston  Herald 

clip. ) 

The  machinists  in  Boston  went  on  strike  last  March.  Within 
two  months,  their  counterparts  at  LaGuardia  in  New  York  were 
collecting  unemployment  benefits.  The  Massachusetts  group  finally 
got  a  decision  on  their  claims  this  month!  They'll  get  benefits 
only  retroactive  to  last  November  and,  as  always,  it  took  DET 
Commissioner  James  French  three  months  to  decide  that  their  strike 
was  no  longer  effective  enough  to  make  them  ineligible. 


On 
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Business  opposition  to  this  measure  is  guaranteed.  But,  we 
need  to  start  now  in  this  fight   or, in  1992, any  strike-related 
UI  claims  filed  by  IBEW  or  CWA  members  at  NYNEX  will  end  up 
in  the  same  bureaucratic  quagmire  experienced  last  year. 

Please  feel  free  to  give  me  a  call  if  you'd  like  to  discuss 
this  further. In  the  next  several  weeks,  I'll  be  calling  you 
to  see  who  might  be  able  to  attend  from  your  local. 


S//ie   barruntuiucea/t/i  ol  ^naAJutc/ujA^lL^ 

One  ■  '-'AA/ufs/fUi  ■  s/ace       rfrui/tt  ,'//-' 


MICHAEL  S    DUKAKIS 

GOVERNOR 

PAUL  J.  EUSTACE 

SECRETARY 


December  8,  1989 

Steve  Early 

CWA 

3  New  England  Executive  Park,  Suite  211 

Burlington,  MA  01803 

Dear  Steve: 

Thanks  for  sending  the  background  material  on  the  New  York  State  law 
allowing  unemployment  insurance  for  striking  workers. 

Paul  has  filed  legislation  which  should  be  heard  in  the  New  Year  on  this 
topic.  I  am  enclosing  the  language  which  ECL  has  filed  along  with  the 
language  which  is  being  amended.  Haidee  Morris,  the  general  counsel  for 
this  office,  drafted  the  legislation.  It  is  our  understanding  that  this 
legislation,  if  enacted,  would  bring  Massachusetts  law  in  line  with  New 
York  State  law. 

The  Commerce  and  Labor  Committee  will  schedule  a  hearing  on  this  bill,  and 
I  will  try  to  keep  you  informed  of  the  legislative  schedule.  If  there  are 
other  ways  in  which  this  office  can  be  helpful,  please  let  Haidee  cr  me 
know. 

Congratulations  on  the  very  heartening  victory  won  by  the  CWA  and  IBEW. 
Your  speech  at  the  victory  rally  was  very  effective  in  drawing  out  lessons 
for  labor  in  these  hard  times.  Keep  up  the  struggle. 

In  solidarity, 


(jack  Clark 
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NINETY 
IN  THE  YEAR  ONE  THOUSAND  NINE  HUNDRED  AND  £4G+W-¥- 


An  Act 


REGARDING  UNEMPLOYMENT  BENEFITS 


Be  it  enacted  by  the  Senate  and  House  of  Representatives  in  General  Court  assembled,  and  by  the 
authority  of  the  same,  as  follows: 

SECTION  1. 

Section  25  of  Chapter  I51A  of  the  General  Laws 
as  appearing  in  the  1988  Official  Edition  is  hereby  amended  by  inserting  after 
the  words  "he  was  last  employed;  "  in  line  24,  the  words:  "provided,  however, 
that  this  subsection  shall  apply  only  during  the  seven  week  period  beginning 
on  the  date  of  commencement  of  the  work  stoppage,  and  -" . 
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EMPLOYMENT  SECURITY. 
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thirty  shall  be  deemed  to  be  available  for  work  under  clause  (b)  of  the  20 

first  paragraph  of  this  section.  21 

No  individual  shall  be  considered  ineligible  for  benefits  because  of  22 

failure  to  comply  with  the  provisions  of  said  clause  fb)  if  such  failure  23 

is  due  to  an  illness  or  disability  which  occurs  during  a  period  of  24 

unemployment  after  he  has  filed  a  claim  and  registered  for  work,  and  25 

has  been  determined  to  be  otherwise  eligible;  provided,  that  no  work  26 

which  would  have  been  considered  suitable  but  for  such  illness  or  27 

disability  was  offered  to  him  after  he  became  ill  or  disabled;  provided  28 

further,  that  the  exception  granted  under  this  paragraph  shall  apply  29 

to  three  weeks  only  within  a  benefit  year.  30 

]5lA:25.    Disqualification  for  benefits. 

Section  25.    No  waiting  period  shall  be  allowed  and  no  benefits  1 

shall  be  paid  to  an  individual  under  this  chapter  for —  2 

(a)  Any  week  in  which  he  fails  without  good  cause  to  comply  with  3 
the  registration  and  filing  requirements  of  the  director.  The  director  4 
shall  furnish  copies  of  such  requirements  to  each  employer,  who  shall  5 
notify  his  employees  of  the  terms  thereof- when  they  become  unem-  6 
ployed.  Any  failure  knowingly  to  furnish  accurate  information  -con-  7 
cerning  any  material  fact,  including  amounts  of  remuneration  re-  8 
ceived,  as  provided  in  subsection  (c)  of  section  twenty-four,  may,  at  9 
the  discretion  of  the  director,  disqualify  the  individual  furnishing  such  10 
inaccurate  information  from  serving  a  waiting  period  or  receiving  any  11 
benefits  for  not  more  than  ten  otherwise  compensable  weeks  subse-  12 
quent  to  the  time  of  furnishing  such  inaccurate  information  or  of  the  13 
discovery  that  such  inaccurate  information  was  so  furnished.  14 

The  employer,  upon  the  retirement  of  an  individual  from  employ-  15 

ment  pursuant  to  a  pension  program,  plan  or  agreement  requiring  16 

retirement  on  the  ground  of  age,  and  any  labor  union  or  association  17 

which  is  a  party  to  any  such  program,  plan  or  agreement,  shall  notify  18 

such  individual  in  writing  that  he  is  not,  by  reason  of  such  retirement,  19 

disqualified  from  receiving  unemployment  compensation  benefits.  20 

(b)  Any  week  with  respect  to  which  the  director  finds  that  his  21 
unemployment  is  due  to  a  stoppage  of  work  which  exists  because  of  a  22 
labor  dispute  at  the  factory,  establishment  or  other  premises  at  which  23 
he  was  last  employed;  provided,  however,  that  nothing  in  this  subsec-  24 
tion  shall  be  construed  so  as  to  deny  benefits  to  an  otherwise  eligible  25 
individual  (1)  who  becomes  involuntarily  unemployed  during  the  peri-  26 
od  of  the  negotiation  of  a  collective  bargaining  contract,  in  which  case  27 
the  individual  shall  receive  benefits  for  the  period  of  his  unemploy-  28 
ment  but  in  no  event  beyond  the  date  of  the  commencement  of  a  29 
strike  or  lockout:  or  (2)  who  is  not  recalled  to  work  within  one  week  30 
following  the  termination  of  the  labor  dispute;  and  provided,  further,  31 
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EMPLOYMENT  SECURITY. 


[Chap.  151A.] 


that  this  subsection  shall  not  apply  if  it  is  shown  to  the  satisfaction  of  32 

the  director  that—  33 

(1)  He  is  not  participating  in  or  financing  or  directly  interested  in  34 
the  labor  dispute  which  caused  the  stoppage  of  work;  and  that  35 

(2)  He  does  not  belong  to  a  grade  or  class  of  workers  of  which,  36 
immediately  before  the  commencement  of  the  stoppage,  there  were  37 
members  employed  at  the  premises  at  which  the  stoppage  occurs,  any  38 
of  whom  are  participating  in  or  financing  or  directly  interested  in  the  39 
dispute,  except  that  an  individual  for  whom  no  work  is  available  and  40 
who  is  not  a  member  of  or  eligible  to  membership  in  the  group  or  41 
organization  which  caused  the  stoppage,  shall  not  be  considered  as  42 
belonging  to  the  same  grade  or  class  of  workers  as  those  who  are  43 
responsible  for  the  stoppage  of  work;  provided,  further,  that  if,  in  any  44 
case,  separate  branches  of  work  which  are  commonly  conducted  as  45 
separate  businesses  in  separate  premises  are  conducted  in  separate  46 
departments  of  the  same  premises,  each  such  department  may,  for  47 
the  purposes  of  this  subsection,  be  deemed  a  separate  factory,  estab-  48 
lishment  or  other  premises.  49 

(3)  For  the  purposes  of  this  chapter,  the  payment  of  regular  union  50 
dues  or  assessments  shall  not  be  construed  as  participating  in  or  51 
financing  or  being  directly  interested  in  a  labor  dispute.  52 

(4)  The  individual  has,  subsequent  to  his  unemployment  because  of  53 
a  labor  dispute,  obtained  employment,  and  has  been  paid  wages  of  not  54 
less  than  the  amount  specified  in  clause  (a)  of  section  twenty-four;  55_ 
provided,  however,  that  during  the  existence  of  such  labor  dispute  the  56 
wages  of  such  individual  used  for  the  determination  of  his  benefit  57 
rights  shall  not  include  any  wages  such  individual  earned  from  the  58 
employer  involved  in  such  labor  dispute.  59 

(c)    Any  week  in  which  an  otherwise  eligible  individual  fails,  with-  60 

out  good  cause,  to  apply  for  suitable  employment  whenever  notified  61 

so  to  do  by  the  employment  office,  or  to  accept  suitable  employment  62 

whenever  offered  to  him,  and  for  the  next  seven  consecutive  weeks  in  63 

addition  to  the  waiting  period  provided  in  section  twenty-three,  and  64 

the  duration  of  benefits  for  unemployment  to  which  the  individual  65 

would  otherwise  have  been  entitled  may  thereupon  be  reduced  for  as  66 

many  weeks,  not  exceeding  eight,  as  the  director  shall  determine  from  67 

the  circumstances  of  each  case.  68 

"Suitable  employment",  as  used  in  this  subsection,  shall  be  deter-  69 

mined  by  the  director,  who  shall  take  into  consideration  whether  the  70 

employment  is  detrimental  to  the  health,  safety  or  morals  of  an  71 

employee,  is  one  for  which  he  is  reasonably  fitted  by  training  and  72 

experience,  including  employment  not  subject  to  this  chapter,  is  one  73 

which  is  located  within  reasonable  distance  of  his  residence  or  place  of  74 
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While  fighting  together  for  a  good  contract  this  year,  NYNEX  strikers  in  New  -York  and 
Massachusetts  found  themselves  in  very  different  situations  when  they  applied  for  unemploy- 
ment benefits. 

The  NYNEX  strike  highlights  the  need  for  changes  in  Massachusetts  unemploymenl 
insurance  (UI)  rules  that  would  benefit  all  strikers  by  making  our  law  more  like  New  York's. 

In  New  York,  strikers  are  eligible  for  Ul  benefits  as  a  matter  of  right.  They  face  a  one- 
week  waiting  period  and  a  seven  week  penalty  period.  But,  after  that,  benefits  are  automatic, 

In  Massachusetts,  workers  on  strike  can  collect  benefits  only  if  they  succeed  in  proving 
that  their  strike  is  having  little  or  no  impact. 

The  need  to  show  that  there  has  been  no  "substantial  curtailment"  of  an  employer's 
business  due  to  a  work  stoppage  puts  strikers  in  an  embarrassing  and  contradictory  position 
(since  the  whole  purpose  of  walking  out  is  to  shut  the  company  down). 

The  Massachusetts  UI  law  also  leaves  strikers  totally  at  the  mercy  of  the  Dept.  of  Em- 
ployment and  Training  (DET),  and  any  kind  of  phony  evidence  that  a  struck  employer  can 
concoct  to  delay  and  defeat  strikers  benefit  claims. 

Meanwhile,  in  more  typical  treatment  of  strikers,  6,000  NYNEX  strikers  in  neighboring 
New  England  states  got  no  UI  benefits  at  all  for  any  part  of  the  strike! 

When,  CWA  and  1BEW  members  testified  about  their  problems  with  DET  at  a  recent 
hearing  of  the  Legislature's  Commerce  and  Labor  Committee,  several  committee  members 
expressed  interest  in  New  York's  very  different  handling  of  striker's  UI  claims. 

CWA  believes  that  a  well-organized  labor-backed  campaign  for  UI  reform-launched  in 
the  wake  of  the  NYNEX  strike--  could  now  win  NY-style  eligibility  rules  for  all  future  strikers 
in  Massachusetts. 

At  the  very  least,  introduction  of  legislation  to  guarantee  benefits  for  (otherwise  eli- 
gible) unemployed  strikers  is  necessary  to  off-set  the  Associated  Industries  of  Massachusett's 
(AIM)  threatened  drive  to  close  the  current  "loop-hole"  in  the  law  that  enables  workers  to 
collect  when  their  strike  produces  no  substantial  curtailment  of  business. 

If  you'd  like  to  get  involved  in  labor  lobbying  on  this  issue,  contact  the  CWA  at 
(617)229-1810. 


Join  the  Fight  for  Unemployment  Law  Reform! 

For  more  information  on  how  you  or  your  union  can  help  change  UI  eligibility  rules  (or  Massachusetts  strikers, 

fill  out  and  return  this  form. 

Name 

Address 


Local  union. 
Phone 


Position 


Please   return    to: 

Communications  Workers  of  America 

3  New  England  Executive  Park  (Suite  211) 
Burlington,  MA  02174 


URGENT  GRAM 


Harvard  Community  Health  Plan 

Now  Accepting  Small  Business  Applications! 

Between  now  and  April  15, 1990,  Harvard  Health  will  accept  2,000  new  small  business  insureds. 
Call  now,  1  -800-222-3434,  to  see  if  you  can  be  among  them. 

Harvard  Health  has  been  closed  to  small  group  business  for  two  years.  This  is  a  limited  time, 
limited  enrollment  opportunity ...  at  attractive  group  rates: 


Coverage 


Monthly  Rate 


Single  $167.96 

Family  $424.77 

Small  Business  Service  Bureau,  Inc.  (SBSB)  members  are  eligible  for  Harvard  Health  at  these  all 
inclusive  rates.  There  are  no  hidden  charges  or  fees. 

Your  $75  tax  deductible  company  investment  in  SBSB  dues  makes  you  eligible  for  Harvard  Health's 
100%  peace  of  mind,  100%  coverage,  100%  of  the  time.  It  gives  you  Toll  Free  customer  service  that 
distinguishes  SBSB  from  the  competition,  free  publications,  and  access  to  management  assistance. 

Compare  SBSB's  total  cost  for  Harvard  Health  to  any  other  small  group  rate.  Compare  this  plan's 
total  coverage  to  any  other  plan  you  may  be  considering.  We  don't  think  you  can  find  better  value, 
better  service,  or  better  coverage. 

Do  not  delay.  Only  the  first  2,000  eligible  applicants  and  their  family  members  will  be 
accepted. . .  on  a  first  come,  first  insured  basis.  Call  SBSB  at  1-800-222-3434  for  a  benefit  and  eligibility 
package.  The  call  and  the  information  are  free  and  there's  no  obligation. 

If  you  cannot  call,  cut  out  the  coupon  below,  complete  and  return  it  to  SBSB  in  the  enclosed  envelope. 
Time  is  running  out  and  the  number  of  subscribers  is  limited. 


(Cut  here,  complete  and  mail  in  the  enclosed  envelope) 

I I  Y©S,  please  send  me  information  on  I I  NO,  I'm  not  interested  in  Harvard  Health 

Harvard  Health,  now  open  for  small  at  this  time  but  keep  me  on  your  mailing  list. 

businesses.  I  understand  there  is  no 

obligation. 

Please  Contact  Mr  /Mrs  /Miss 


Number  of  full-time  employees  and  active  owner/operators_ 

r 

HC    107  903007 


MASSAC  IUSETTS    AFL-CIG    C  3U 
ICON    ST 

-  '  S  T  Q  N 


Area  Code    Home  Phone  Area  Cods    Office  Phone 

Inquiries  without  telephone  numbers  cannot  be  processed. 

1 

Call  us  Toll  Free 

1-800-222-3434 

for  an  even  faster 

response 


0210 

Please  make  corrections  to  label  if  necessary 


J 


1x691 


JlWtmt  |Jnlicc  Relief  (Association 

-  OFFICE  — 

1249  HYDE  PARK  AVENUE.  HYDE  PARK.  MASSACHUSETTS  02136 
WILLIAM  f  MacLEAN.  Treasurer  •       OLD  POLICE  DISTRICT  5 


FRED  A  GREELEY.  Clerk 


Dear  Friend, 

The  Boston  Police  Relief  Association,  a  non-profit  organization, 
is  putting  together  the  1990  Police  Annual  Yearbook. 

The  B.P.R.A.  provides  financial  assistance  in  the  form  of  sick 
and  death  benefits  to  Boston  Policemen  and  Policewomen  and  their 
families. 

The  Association  appreciates  all  past  support  and  wishes  to  thank 
those  who  have  been  able  to  participate  in  previous  publications.  We 
hope  to  enjoy  your  generosity  again  this  year.  And  we  invite  any  new 
businesses  to  join  us  in  this  year's  book.  Again  your  support  is 
heartily  appreciated. 

The  book  size  is  8%  x  11  inches  and  a  full  back  page  ad  is  only  $1500.00. 

Center  Fold  $1995 .00 

Outside  Back  Cover  1*4-95 .  00 

Inside  Covers  ..*....,,..,  1295 - 00 

Full  Page  995.00 

2/3  Page  890.00 

1/2  Page  750.00 

1/3  Page  665.00 

1/4  Page 495.00 

1/6  Page  365 .00 

1/2  <%£  JLSf.oo 

^3  (/Sy/J  ess    C^  rW  2.0  0- 00 

And  again,  our  sincerest  thanks  and  appreciation  for  your  assistance. 


Sincerely  yours, 


$J^k~#^A 


William  F.  MacLean 
Treasurer 


